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My intent in compiling the information contained 
in this book is for it to be much more than a catalog of shot 
glasses. It is a history project involving significant effort, 
for researching this subject has proved to be quite elusive. 
It is not a topic that has been written about to my knowl­
edge, except when it is mentioned in passing in books 
about glassware. Even then, rarely more than a page or 
two are devoted to shot glasses.
After exhausting the major resources of my own 
state, Michigan, including the cities of Flint, Lansing and 
Detroit and the enormous University of Michigan libraries 
in Ann Arbor, I moved on to the city of Coming, New York. 
At the Corning Glass Center and the Steuben Glass Fac­
tory, more than 16,500 glass objects reside in museums. 
One of the best libraries in the world on glass and glass 
making exists in Coming. Even here, though, it is difficult 
to find detailed material on this subject.
To write a history on shot glasses, it is necessary to 
trace drinking patterns to see how the glasses became so 
pervasive in our society. Foreign influence m ust also be 
explored. England is im portant in this search, for they 
were one of the first to manufacture tiny drinking vessels 
for the primary use of alcohol other than wine.
The glass industry and the dealers in such mer­
chandise must also be explored, for they hold the key to 
much of the information needed to piece this puzzle to­
gether. Many individual glass companies provided data 
on glassware produced in the past as well as the present. 
This is important, because societies, rules and regulations 
helped to shape what was produced in different eras. Old 
trade journals were quite helpful in dating material, and 
dealers in antiques were also a knowledgeable source of 
information. I found it a good practice to ask those from 
whom I bought glasses the origin and age of the glasses. 
Sometimes I was able to get an entire history of a particular 
glass by determining the location of its initial purchase, 
and tracing the glass to final ownership. This often proved 
invaluable in my research.
Despite the fact that shot glasses, to the best of my 
knowledge, have never been written about, there has been 
a great increase in interest in recent years. Needless to say, 
this is a personal interest to me; I own over 1,000 different 
shot glasses. I purchased my first one on a sixth grade class 
trip to Boblo Island in the early 1970s. Boblo Island is an 
amusement park reached by ferry from D etroit Most 
glasses in my collection have been purchased as souvenirs 
of places visited. Others have been acquired at antique 
stores, antique festivals and flea markets.
I would like to note here that drinking is not a 
prerequisite to collecting shot glasses. My collection is 
displayed in glass cabinets or stored away. I collect them 
purely for aesthetic reasons. All the fellow collectors I have 
come in to contact with do the same. I have, however, 
taken a certain amount of heat from those who feel that by 
collecting these glasses I encourage drinking. I don 't agree 
with this philosophy, because I collect for the history and 
the beauty of the glass, just as my friend who collects 
paperweights does so for their beauty and history.
At the end of each chapter in this book there are 
illustrations of shot glasses relevant to the period dis­
cussed in that chapter. The reason for this is because I 
thought that it would be less distracting to the reader.
I would like to give special thanks to my wife, my 
friends, fellow collectors and other family members who 
were very thoughtful in picking up glasses for my collec­
tion in their travels. My mother was personally respon­
sible for at least 100 glasses purchased on her vacations. I 
would also like to extend my gratitude to those who 
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Our first priority is the definition of the subject. 
Thame's and H udson's Illustrated Dictionary of Glass con­
tains two definitions:
1) The early definition states that a shot glass is: "A glass 
vessel to be filled with lead shot. It was used to support as 
well as clean quill pens."1 2) The revised definition states: 
"A small drinking glass similar to a whiskey glass, so 
called mainly in the U.S. where they are used for serving a 
single measure (shot) of whiskey."2 The first definition 
tells us where the word 'shot' originated from, while the 
second informs us that it is most popular in America.
Based on research and an extensive collection, I 
have come up with a more precise definition. A shot glass 
is a small glass or whiskey tumbler with a capacity of at 
least one ounce, but no more than 2 ounces. Its height is at 
least 13 /4  inches, but strictly less than 3 inches. The use of 
the word tumbler is important. A tumbler is a drinking 
glass without a foot, stem or handle and must have a 
pointed or convex base. Most, but not all, shot glasses have 
a thick bottom which can be as much as an inch thick and 
may be a little more. The thick bottom is not necessary to 
distinguish it as a shot glass.
I refer to tumblers less than one ounce as 'frac­
tional shot,' and a few of these were produced during the
Depression (see Chapter 8 for example). These usually 
have small diameters or sometimes very thick bottoms. 
Other miscellaneous shapes include barrel, Depression 
tall, jumbo or rounded, and m any others that are discussed 
in later chapters.
Another type of tumbler that m ust be mentioned 
is the 'double shot.' It is typically a two-ounce glass, three 
inches high. These were frequently referred to as bar tum ­
blers and date back to the 1850s. Double shots are very 
heavy due to thick bottoms as well as thick sides. Many 
double as well as regular shot glasses and are beveled or 
fluted at the bottom or near the bottom of the glass.
The 'standard ' shot glass, in my experience, is by 
far the most abundant glass available. Typical dimensions 
can be seen at the end of the chapter. An example of the 
varied bottom thickness would be a later chapter 20th 
century shot glass manufactured in Taiwan with a quarter- 
inch bottom. Taiwan glasses are cheaply made, and only 
weigh about half as much as American-made glasses with 
half-inch bottoms. Of course, an average Taiwan-made 
tourist glass is usually about half the price of an American- 
made glass. Glasses not considered shot glasses are pic­
tured on the next page. Illustrations of standard shot 
glasses follow.
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>ome typical plain shotglasses. All drawings are to full scale unless noted. Bottom thickness may vary slightly.
# P  S G 0 0 1
Standard Shot Glass 
2 1/4" tall 
1 3 /8" bottom diameter 
1 7/8" top diameter 
1 1 /2  oz. typical capacity 
1 1 /4  - 2 oz. capacity; 
based on bottom 
thickness of 1/4" - 3/4"
#DSP001




# B S G 0 01
Barrel-shaped shot glass 
2" tall
13 /4  oz. capacity 
c. 1940s
# P S G 0 0 4
2 1/2” tall 
11/2 oz. capacity
# P  S G 0 0 2
Standard shot glass 
1 1 /4  oz. capacity
# P S G 0 0 5
2 1 /4 ” tall 
1 1 /2  oz. capacity
# P  S G 0 0 3
2 1 /2 ” tall 
2 oz. capacity
# P S G 0 0 6
2" tall
1 1/4  oz. capacity
# P  S G 0 0 7 # P S G 0 0 8 # P S G 0 0 9




2 3/8" tall 
1 3 /4  oz. capacity
# P S G 01 0
2 1/2" tall 
2 oz, capacity
# P S G 0 1 1  
2 1/2" tall 
2 oz. capacity
# D M S 0 01
Depression tall 
Nearly 3" tall 





It is interesting to explore the origin of small 
capacity drinking vessels leading up to the shot glass. 
Since America imported all of its glass drinking vessels 
until the early 19th century from England, it seems proper 
to begin there. In 1713, Parliament removed all restrictions 
concerning the distillation and sale of spirits. This set in 
motion a devastating craze for drinking, particularly gin, 
and glasses with small capacities became necessary. Wine 
glasses, typically 5 to 9 inches tall, began to resemble shot 
glasses on stems. These glasses became known as cordial 
glasses. Most cordial glasses had a capacity of 1 or 2 
ounces.
A popular drinking style that had its origins in 
England in the early 18th century was know as dramming. 
Dramming was associated with strong liquors (mainly 
brandy, rum, gin and whiskey). Dram glasses were on 
short stems or bases and closely resembled shot glasses 
with their thick ribbed bases and everted rims. They were 
generally 2 or 3 inches tall and were commonly filled 2 /3  
high. Thousands of dram  glasses were crudely made of 
poor quality metal in England between 1750 and 1850. The 
problem with these dram glasses was that they tended to 
be fragile and could not withstand the heavy thumping 
during toasts. This led to the development of the firing 
glass.
Firing glasses have a waisted body and a thick 
base. They were frequently used in Masonic lodges and 
taverns. After each toast the thick bottom (usually around 
1/2") could withstand a heavy slam upon the table. The 
resulting noise sounded like a volley of musket shot; 
hence, the word 'firing/ Tumblers, dram  glasses and wine 
glasses with thick bases became known as firing glasses. 
They were made throughout the 18 th century and until the 
1850s. They had a variety of uses especially during public 
occasions, political meetings, guild dinners, etc. They 
were usually banged for applause and their small capacity 
and thick bottom were ideal for repeated filling, emptying 
and banging. Their low center of gravity and heavy base 
also made them ideal for ships and helped to keep them in 
place. Firing glasses were made of metal, as well. It is 
difficult to find a perfect specimen in a museum because 
most are worn, scratched and cracked due to their violent 
use.
Thame's and Hudson's original definition of a 
shot glass involved filling a small glass with lead shot for 
cleaning and holding quill pens. In the 1840s, the Clichy 
Glass House in Clichy (a suburb of Paris) first produced 
and named small glasses 'shot glasses.' Their purpose was 
strictly for quill pens and an occasional paper weight.
English Firing Glass 
Most were set up on round flat bases 
Approximately 4" tall 
1790-1810
English Tavern or Firing Glass
Approximately 3" tall 
1760-1770
Chapter 3
EARLY AMERICAN DRINKING PATTERNS
This chapter will explore how and why drinking 
became so pervasive in our society. It is important to the 
solution of the shot glass to discuss the continued popu- 
arity of drinking in America. Without this popularity, 
ho t glasses might never have been produced. This discus­
sion will begin at the inception of this country and explain 
vho and what helped to shape our attitudes towards 
Irinking. We will look at the leaders of the day and their 
houghts and actions about drinking. We will also explore 
n some depth what society was doing to prevent drinking 
vith the advent of the Temperance Unions.
Spirits probably came to the colonies with the first 
settlers. George Washington, a whiskey drinker and dis­
iller himself, was appalled at the amount of alcohol being 
:onsumed in our new nation. John Adams, who drank a 
ankard of cider with breakfast, also expressed concern 
ibout the nation's drinking habits. Finally, Thomas Jeffer­
son, who invented the Presidential Cocktail Party, wanted 
o curb the drinking habits in the new America. According 
o W. J. Rorabaugh, "The Founding Fathers, fearful that the 
American Republic would be destroyed in a flood of 
ilcohol, were anguished and perplexed."3 So what did 
hey do about the problem? When it came right down to 
t, they did nothing. Jefferson, as we shall see later, did 
nore to encourage drinking than he did to prevent it. The 
problem was so large and so ingrained in the culture, that 
hese men felt helpless.
Visitors from foreign countries were astounded at 
)ur alcoholic intake. Total drunkenness was not common 
>ecause most drinkers were 'seasoned/ However, most 
vere at best tipsy.
Consumption of alcohol peaked in the mid-1800s 
>efore beginning to decline. It seems that during this 
)eriod, everyone drank; however, certain formidable 
groups spoke out against drinking. The Greene and Dela- 
vare Moral Society in 1815 said, "The thing has arrived to 
uch a height that we are actually threatened with becom- 
ng a nation of drunkards."4
Who was drinking and why? Drinking was a 
ocial event in which everyone par took. Drinking was not 
onfined only to men; women made up one-fourth of the 
Irinking population. Children and slaves also figured in 
lational statistics.
Men drank for social purposes. They met at the 
3cal tavern to discuss everything from political events to 
rops. It was very important for one's status to be seen 
^ere. It was also a place where men heard the latest news, 
big moment in a m an's life occurred when he was able
to bring his son into the local tavern for the first time. The 
tavern served as the most important social club in America 
for m any years.
While men met at taverns, women were drinking 
in the comforts of their homes. It was not socially accept­
able for women to drink in a tavern, so they were forced to 
drink in their homes or at social events in the homes of 
others. Women rarely drank hard liquor; most drank cor­
dials or other sweetened liquor. Women found other 
outlets for drinking as well. Medicines and elixirs gave a 
perfect excuse for women to consume some form of alco­
hol.
The drinking problem extended from men, women 
and children, to slaves. Often the slaves were too drunk to 
work efficiently. Masters often provided spirits during the 
harvest season and holidays. In some districts in the 
South, slaves were reputed to be a majority in the taverns5 
Though masters tried to keep their slaves alcohol free, they 
were not very successful. A law was passed in 1798 which 
prohibited retailers from selling alcohol to slaves if their 
masters objected, but it was ineffectual. This became such 
a problem in Virginia that one governor of the colony 
offered his slaves a bargain: If they agreed to stay alcohol 
free for the Queen's birthday, they would be allowed to get 
drunk another day-6 With all this liquor, it was no wonder 
people had difficulty remaining sober.
Rorabaugh feels that much of the national drink­
ing problem was due to a rootlessness that came with the 
new America. As a result of this, there was a basic 
insecurity that may have been at the root of the problem. 
Boatmen, lumberjacks and farmhands were the most 
obvious choices to prove this point. Through their wan­
derings, spirits provided a stability that they needed; a 
drink was always there for them like an old friend.
This explains partially about the working class, 
but what about the elite? According to Rorabaugh, its 
biggest problem was boredom-7 W ithout neighbors read­
ily available and festivities few and far between, spirits 
provided an exciting element for their otherwise lackluster 
lives. Did these reasons lead to this national problem, or 
was it peer pressure? More than likely it was a combina­
tion of the two.
Who was drinking is easier to define than why they 
were drinking. Everyone drank and those who did not 
were considered weak. Drinking became a dietary staple 
due to the rankness of the water in many early water 
systems. Often the food was terrible. Stale cheese, moldy 
bread and other spoiled foods were quite common. Drink
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was also used for medicinal purposes. Doctors who drank 
themselves were eager to prescribe for their ailing pa­
tients.
The drinking problem among the clergy was 
appalling. Even Quakers passed a bottle of spirits during 
their meetings. No one was exempt. Cotton Mather 
worried that rum  would ruin the sodal class of America. 
He was very much in favor of the social hierarchy and he 
worried that over indulging by those who could afford it 
would crumble this structure.
The question, however, was how much was too 
much? W.J. Rorabaugh, in his book, The Alcoholic Republic, 
An American Tradition, states that between 1800 and 1830 
the annual per capita consumption of hard liquor, mostly 
rum, exceeded five gallons-8 This is an astounding figure 
considering that in addition to this hard liquor, Americans 
were drinking many other fermented beverages, from beer 
to hard cider. Soon after this time, however, the consump­
tion rate fell off because of the Temperance movement.
The problem of excessive drinking extended even 
to our armed forces. Leaders worried that if the daily 
ration of drink was denied the soldiers, the men would 
revolt and there would consequently be no army. Leaders 
were at a loss to curb this problem.
A whiskey tax was imposed by Alexander Hamil­
ton in an attempt to gain revenue and slow down the 
drinking, but it was a dismal failure. President Washing­
ton hoped that the discontent over the tax would die out, 
but it only grew stronger. In 1792, the tax was modified so 
that there existed a large enough loophole to exempt 
nearly everyone. Needless to say, Hamilton was very 
angry, but he had no choice. Pressure from the states was 
too great; it was impossible to combat the argument that 
peach brandy was necessity of life in a warm climate like 
that in Georgia.
Distilled spirits were, by 1810, (i.e. whiskey, rum 
etc.), the third most produced industrial product in Amer­
ica. The economic growth of the general store depended on 
the availability of these spirits. It was far more important 
that the stores stock alcohol than flour, sugar or other 
staples. Because hard currency was so difficult to come by, 
traders and shippers used rum  molasses, which could be 
distilled into rum, as payment for goods. Rum became 
accepted payment for slaves and foreign goods. Rum also 
became a means of exchange in various other transactions. 
The rum industry was doomed by 1800 when taxes against 
rum made it too expensive to process. This was the period 
of time when whiskey made its way into American society. 
Whiskey was not taxed.
Whiskey, like other distilled spirits, enjoyed popu- 
larity due to the fact that good drinking water was scarce. 
Whiskey, again according to Rorabaugh, was the first 
"abundant and cheap product that American technology.
. . was bringing into being."9 Whiskey was proving to
Americans that we were truly independent since we did 
not have to rely on any imported goods like rum  anymore. 
As a result of this pressure, the rum  industry died out.
Cider was the other national drink that replaced 
water in the American diet. Again, it was a drink solely 
produced by Americans People drank cider as they did 
whiskey, in order to avoid bad drinking water. Most 
everyone believed that the water was harmful to their 
health and they refused to drink i t  Unfortunately, in many 
cases this was true. Water was often muddy, gritty, rank 
and totally unsuitable for drinking. Benjamin Franklin 
said that if God had intended man to drink water, he 
would not have made him with an elbow capable of raising 
a wine glass.10
This brings our discussion to the subject of wine. 
Wine did not enjoy the popularity of cider or whiskey with 
the masses. It was strictly a drink of the elite. The main 
reason for this was the expense. Another strike against it 
was that it was imported. So while Americans were trying 
to establish their independence, it was thought undemo­
cratic to indulge in this spirit. Wine drinkers were forced 
by consensus of opinion to make their own drinks. Tho­
mas Jefferson and Henry Clay experimented with their 
own vineyards. They tried to convince Americans to 
establish vineyards in this country. This met with some 
success, although foreign visitors never really took to the 
new American wine. As a consequence, the industry never 
thrived.
Beer, which has been around since the beginning 
of civilization, was also pushed as an alternative to dis­
tilled spirits in the late 18th century. However, it was slow 
in catching on even though it was made in America. 
Again, Jefferson was in the forefront of encouraging this 
brew. It, like wine, never really caught on for a variety of 
reasons. It was expensive, and it was not distributed well 
due to the awkwardness of its containers. Another prob­
lem was linked to the water situation. Good water was 
hard to find, and yeast did not mix well with much of the 
water available, so beer was often bitter and sour.
Who was speaking out against the drinking prob­
lem in our country at this time? It is obvious that the 
founding fathers were at a loss even though they were 
concerned about the state of things. There was a wide­
spread tendency to soft-pedal the issue, rather than be­
come an outcast. One man who had no qualms about 
speaking out was Dr. Benjamin Rush. A signer of the 
Declaration of Independence and a doctor during the 
Revolutionary War, Rush was instrumental in opening the 
country's eyes to this growing problem. In the mid-1700s, 
he decried the abuse of spirits, calling them detrimental to 
health. He backed his arguments with first-hand knowl­
edge of treating disease.
Rush's biggest complaint was lodged against dis­
tilled spirits. He believed that fermented drinks were not
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a s  harmful, and furthermore, that it was almost impossible 
to get drunk on them. He even went so far as to say that 
''When taken in moderation, drink is generally innocent 
and often has a friendly influence on life and health."11
Rush worried that the soldiers' daily intake of 
alcohol was harmful and affected them adversely. He also 
felt that they were in poorer condition than their European 
counterparts, and did everything in his power to encour­
age people to stop drinking. His articles were articulate 
and his views were treated with respect. Unfortunately, 
there was no significant decline in the drinking rates and 
Rush began to use other means to get his message across.
Although he was discouraged he began to go to 
the clergy and urge them to carry his message, but this 
tactic did not meet with great success. His campaign, 
though not a glowing success, did manage to lead many 
Americans to give up drink.
Rush's book, The Inquiry began or helped to begin 
a tradition with the Temperance movement. It was the 
popularity of this book that first encouraged Rush to take 
up arms against distilled spirits. Historians generally 
agree that the first Temperance society began around 1800 
and called itself the Union Temperate Society of Moreau & 
Northumberland. The members pledged to drink no 
spirits and to drink wine only at public dinners.12 This 
union lasted many generations in various forms and set 
the pace for others to follow.
Between 1800 and 1860, this was a popular move­
ment that influenced many, and it ranked as a top move­
ment during this period, second only to abolition. The 
movements all had their own definition of the word 
'temperance.' Some thought that it meant no alcohol, 
while others thought that it excluded distilled spirits and 
left wine and beer open for debate. Eventually, the Ameri­
can Society for the Promotion of Temperance outlined this 
definition of Temperance: "Temperance . . .  is the moder­
ate and proper use of things beneficial; and abstinence 
from things hurtful. Ardent spirits being . . .  a poison 
. . . one of the hurtful, and . . . the grand means of 
intoxication . . .  abstain from drinking, and . . .  furnishing 
of spirits, and endeavor to induce the whole community to 
do the same."13
In 1833, a national campaign was begun and a 
convention took place in Philadelphia. It combined all 
Temperance societies into the United States Temperance 
Union. By 1835 it claimed 8,000 societies and 1,500,000 
members, and 4,000 distilleries had been put out of busi­
ness.14
The Temperance movement even reached the 
Army and the Navy. By the late 1820s our armed forces 
were being weaned of their drink. The Navy went so far as 
to pay the soldiers 6<s a day if they did not consume their 
daily ration.
The Temperance movement had to find a new
drink to take the place of alcohol and they did—water. At 
Temperance meetings, water was toasted as if it were 
wine. Pamphlets and articles were issued singing the 
praises of cold, clean water. Even Nathanial Hawthorne 
could not resist writing a short story entitled "Rills from 
the Town Pump." Melville even jumped on the wagon and 
mentioned in Moby Dick that "There is some sneaking 
Temperance Society movement about this business."15
Besides rum, cider and wine, beer also came under 
attack. Beer was thought to be filthy and drugged with 
unmentionable things. Proof was always sadly lacking on 
many of the charges against beer, especially those claiming 
that unstable drainage was used to enrich the flavor. But 
this did not slow down the campaign against beer.
One famous teetotaler was P.T. Barnum. He once 
heard a preacher decry the evil of all drink, and Barnum 
went home and smashed all of his remaining bottles of 
liquor. He never again touched a drop of liquor, and even 
produced his play The Drunkard at his theaters in New 
York and Philadelphia. It was the first hit for the Temper­
ance societies.
The major tool of the Temperance societies was 
the individual pledge according to J.C. Famas.16 Rather 
than giving a token amount of money and paying lip 
service to a cause, temperates actually lived what they 
preached. In some cases, this caused economic hardship, 
especially to those who owned general stores. Temperates 
did not ask anyone to do what they were not already doing.
We have attempted in this chapter to evaluate 
drinking habits in America from the 1700s to the mid- 
1800s. Various pressures on the early settlers and the 
colonial people, as well as poor food and drinking water, 
began to set the stage for a national drinking problem. The 
Temperance movement of the late 1700s helped to check 
this self-destructive behavior although it did not stop it 
entirely. The success of the movement was largely due to 
its devoted members, who though self-denial actually 
lived what they preached.
The popularity of drinking led directly to new 
innovations in glass making and in the glassware designed 




There are basically three methods of making glass; 
blowing, pressing and machining. Molten glass taken 
from the furnace is very pliable and can be blown and 
shaped into useful objects with a few simple tools like the 
blowpipe, pontil rod, pucellas and shears. Glass can also 
be blown and pressed into molds. Molds are generally 
made of iron and etched patterns are usually carved into 
the molds. An American invention in the late 1820s was 
the hand press. This was the first type of glassmaking in 
which blowing was not required. Pressed glass became far 
superior to that made in Europe in the 19th century. 
Finally in the 20th century, automated machines began to 
turn out tremendous quantities of identical pieces.
In order to make glass, certain amounts of raw 
materials are needed. Deming Jarvis, of the famous Boston 
and Sandwich Glass Company, provided a published for­
mula in 1865 for a batch of "crystal glass on the European 
standard."
The list ran as follows:
1200 lbs. silex 
800 lbs. red lead 
440 lbs. pearl ash 
50 lbs. nitrate 
10 lbs. phosphate of lime 
10 oz. white oxide of antimony 
24 oz. manganese 
32 oz. arsenic 
20 oz. borax
Silex is simply refined sand and is difficult to melt. 
An alkali such as lime is added to lower the melting point. 
Lead is then added to produce lead glass or lead crystal 
which is more fusible and is softer and easier to shape. It 
is also more expensive. Manganese is important because 
is neutralizes traces of green and brown colors which tend 
to show up in glass due to tiny amounts of iron in the soil. 
Other minerals like gold, silver, copper and iron can be 
added to batches of glass to produce different colors. Some 
examples are; copper oxide produces light blue, cobalt 
oxide produces deep dark blue, gold oxide produces bril­
liant ruby red, iron oxide produces green and manganese 
oxide produces purple. Most any other variation of these 
and other colors, including those of carnival glass, can be 
produced with the right mineral.
Colored glassware was most popular during the 
Depression and these colors appeared in shot glasses as 
well as other glassware manufactured during that time. 
After the Depression period, there was a sharp decline in 
the production of colored glassware. Metals such as gold 
and silver were simply too expensive for the mass produc­
tion of everyday glassware.
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Chapter 5
FAILURES AND SUCCESSES IN THE AMERICAN 
GLASS INDUSTRY
Glass making began in America in the fall of 1608 
nen workmen for the London Company erected a glass 
u s e  in Jamestown. This was built more for England than 
nerica/ however, and it ended in failure.
Many companies tried during the 17th and early 
th centuries to make glass to fill two basic needs of the 
ttlers—glass for windows and bottles. However, all 
forts failed. Benjamin Franklin was even consulted on 
e manufacture of glass but, as with most attempts at this 
ne, this came to nothing.
Since it did not produce glass tableware, America 
ntinued to import its glass. George W ashington and his 
ldiers toasted the King and Queen with a British-made 
ing glass that was engraved "The King and Friends of 
is Majesty's American Loyalists." This was aimed at the 
i or 20 percent of Americans who remained loyal to the 
itish. Much glass was imported from Europe for at least 
I years after the Revolution.
One of the first successful glass companies in 
merica was the New England Glass Company incorpo- 
ted in 1818. This company produced a variety of quality 
ind-pressed tableware, including a firing glass. Since 
h is a prime ingredient of glass, it was the first manufac- 
rer to use coal, due to the deforestation of the east.
One of the most successful 19th century glass 
>mpanies was the Boston and Sandwich Glass Company, 
was established in 1825 by Deming Jarvis, who was also 
stmmental in establishing The New England Glass 
ompany. This new firm produced large quantities of 
old blown and pressed glass. The company won numer- 
is awards at various exhibitions for the quality of its 
ork. Most importantly, it was the first American com- 
my to produce small glasses that qualified as shot glasses. 
iese glasses were called "Toy Whiskey Tasters" and 
J.gan to be produced around 1840. A few "whiskey 
sters", i.e. French Lacy Glass, do not qualify as shot 
asses because of their separate stems or bases. The 
)ston and Sandwich Company closed in 1888 because of 
impetition from glass companies in Pennsylvania, Ohio 
id West Virginia, and because of a strike at the factory. So 
r, no patents have been found that were issued to Boston 
id Sandwich for tableware designs. This was common 
iwever, since several different factories produced the 
Jne patterns from identical or similar molds throughout 
e 19th century. Many simply did not take the time or 
ouble to apply for patents.
Another company was started by Benjamin Bakew- 
1 and Edward Ensell in Pittsburgh in 1807. It was origi­
nally called Bakewell Ensell, but the name went through 
several changes until 1826 when John Palmer joined the 
company and it became Bakewell, Pears & Co. At first it 
only manufactured glass furniture knobs and handles. 
The company closed down during the financial panic of 
1840, but in 1845 it resurfaced. At a new factory Bakewell, 
Pears & Company began making all kinds of tableware, 
including a covered "Liberty Bell" dish for the nation's 
centennial. The firm made bar tumblers, also known as 
water tumblers, that were considerably larger than shot 
glasses except for 1 or 2 of the smaller ones, such as the 6 
flute jigger. Many sported a thick durable bottom. One of 
these early patterns popular for bar tumblers (the Ash­
burton) was shipped to California in 1849 during the Gold 
Rush. Most of the company's glassware was made from 
the 1840s through the 1870s and was mainly sold to tav­
erns, general stores and saloons.
During this period, whiskey tumblers that qualify 
as shot glasses were made in several of the current patterns 
being produced. These small whiskey tumblers (they 
were not yet known as shot glasses, but they certainly fit 
the description) are very rare and hard to come by. Pat­
terns that include known whiskey tumblers are pictured at 
the end of this chapter.
Bakewell, Pears, & Company was the first to pat­
ent a hand press machine and also claimed to be the first 
glass factory in America to produce pressed glassware 
entirely by machine. It was also one of the first to patent a 
handled beer mug in the shape of a barrel. This was one of 
the company's best sellers in the 1870s. Many good things 
come to an end, and the Bakewell, Pears, & Company 
factory closed down in 1882.
Another company producing bar tumblers was 
McKee & Brothers of Pittsburgh. This firm started in 1834 
and produced a wide variety of tableware until it merged 
in 1899 with the National Glass Company. Around 1865 
the company patented a crystal pattern for bar tumblers. 
In 1903 it split with the National Glass Company and 
became part of the Thatcher Glass Manufacturing Com­
pany of Jeannette, Pennsylvania, where it still operates 
today.
The Duncan & Miller Glass Company, also oper­
ating in Pennsylvania, started producing bar tumblers 
during this era. These were similar to the others, but only 
a handful were tiny enough to be considered shot glasses. 
Of this selected few, two of the five were advertised as 
toys—the pillar toy and the Barney toy.
In the early 1860s, the Bay State Glass Company
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In the early 1860s, the Bay State Glass Company 
patented a design for a glass tumbler. This design became 
known as a "Campaign Tumbler." Other companies soon 
began producing them. The Bay State Company only 
produced one design—a flag with 13 stars on one side and 
a shield on the other. Other companies produced cam­
paign glasses with national symbols like Yankee Doodle, 
the bald eagle and the stars and stripes. Even the presiden­
tial election of 1880 had Garfield and Hancock pictured on 
tumblers that may have been of shot glass size.
Hobbs, Brocunier & Company, founded in 1820 in 
Wheeling, West Virginia, was another producer of cam­
paign glasses. One of the largest in the country at the time, 
the company produced many whiskey tumblers in old 
established patterns as well as in its own new patented pat­
terns. It also experimented with color and porcelain. The 
company became part of the U.S. Glass Company in 1891.
Another company that was a major manufacturer 
of pressed, blown and cut glass, including a complete line 
of bar tumblers was King, Son & Company. Again, these 
tumblers were produced in the 1860s and 1870s and were 
sold to saloons, hotels and taverns. Unlike the bar tum­
blers produced by Bakewell, Pears, & Company, these 
were a little smaller and possibly thicker, especially along 
the sides. The eight-flute whiskey tumbler, and perhaps 
others, qualified as shot glasses and were very rugged. 
They could withstand considerable abuse, much like firing 
glasses. The use of the word "shot glass" in America may 
have had its origins in bars and saloons around the 1870s
or 1880s. Penny shots, or one shot for a penny, was the 
standard one ounce of hard liquor. The standard shot 
glass, i.e. old English dram  glass, holds one and a half 
ounces and was usually filled two-thirds full to give a one 
ounce serving.
Eighteen large glass m anufacturers in western 
Pennsylvania, eastern Ohio and West Virginia merged on 
July 1,1891, to form the United States Glass Company. The 
skilled glass workers opposed the consolidation and went 
on strike from 1893-1896. The company wanted to gain 
control of the workers7 output.
All Pittsburgh glass factories were involved in the 
Great Strike of 1893-1896. U.S. Glass made its start to break 
the strike at King Glass when it hired most anyone, includ­
ing farmers. Violence, typical in 19th-century strikes, 
broke out among strikers and strike breakers. It was 
unsafe for strike breakers to leave the factories so most 
slept at work. After the Great Strike, bed sheets were used 
to bandage the wounds. U.S. Glass continued to produce 
glass throughout this turmoil and patented several pat­
terns including the Pennsylvania pattern from which the 
company produced a whiskey tumbler or shot glass.
The rest of the patterned glass pictured at the end 
of this chapter is from the 1840s to 1870s. All are dear in 
color, and were advertised as whiskey tumblers and pro­
duced by many different companies. Most were probably 
not patented. They are about two inches tall and hold two 
ounces.
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Third row, first glass on left: 
#BTU152 
2 oz. capacity










Reproduced directly from a page of a trade catalog of King Son <fc Co., Pittsburgh, PA, c. 1870-1875. Catalog num ber 8 - flute 
vhiskey (third row, first glass on left) is #BTU200.
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# N C P 1 0 0
Whiskey tumbler 
Ashburton" pattern 
iPprox. 2 oz. 
olor: clear 
1840s - 1870s
# N P C 1 0 1
"Bulls Eye with Diamond- 
Point" pattern
# N P C 1 0 2
"Cable" pattern
17
# N F  C 1 03  
amond Thumbprint" 
pattern
# N P C 1 0 4
'Hamilton" pattern
# N  P C 10  5
"Horn of Plenty" or "Comet" pattern
# N P C 1 0 6 # N P  C 10 7
agnet and Grape with Frosted L eaf "New England Pineapple" pattern 
pattern
# N  P C 1 0 8
'Fine Rib" pattern
# N  P C 1 0 9
bbed Bellflower" pattern
# N P C 11 0
"Ribbed Grape" pattern
# N P C 1 1 1
'Ribbed Ivy" pattern-
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# N P C 11  2
'Ribbed Palm" pattern
# N  C P 11  5




# N C P 11 7
Colonial" pattern  
McKee & Bros.
2 oz. capacity 
Color: clear
# N  P C 1 1 3
"Sunburst" p a tte rn
# N  C P 11 6
"Wisteria Cutting" pattern 
McKee & Bros.
21 /4"  tall 
2 oz. capacity
# N C P 11 8
"Aztec" pattern 
McKee & Bros.
21 /4"  tall 
2 oz. capacity 
Color: clear
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# N C P 1 1 4  





# N C P 3 0 0 
Whiskey tumbler or standard 
shot glass
"Pennsylvania" pattern 
United States Glass Co.
21 /4"  tall 
1 1 /2  oz. capacity 
Color: clear 
1890s - early 1900s
#WTT001 #WTT002
Toy whiskey tasters 




New England Glass Co. 




H A / V C O C K
field and Hancock campaign tumblers 
ite 1870s -1880 Campaign tumbler 
Bay State Glass Co. 
c. 1860s
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# N C P 2 0 0 
Whiskey tumbler or standard shot glass 
"101" p a tte rn  
Hobbs, Brocunier & Co.
1 1/2  oz. capacity 
Color: clear 
c. 1870s - 1880s
# N  C P 2 01
Whiskey tumber or standard shot glass 
"Morgan Porcelain Replica" pattern 
Hobbs, Brocunier & Co.
1 1/2  oz. capacity 
Color: peach applied on glass 
c. 1870s - 1880s
W hiskey tasters 
French lacy glass 





THE LATE NINETEENTH AND EARLY TWENTIETH 
CENTURIES
In the late 19th and early 20th centuries (c.1880s- 
1916), advertising by major distilleries, local distilleries, 
local distributors and many others appeared on sho t glasses. 
Salesmen, drummers, peddlers and others carried these 
shot glasses to impress customers that their products were 
the best. The sales gimmick of giving free samples was a 
success and the small glasses became known as Whiskey 
Sample Glasses.
Local advertising in abundance had its begin­
nings on these sample glasses. Some old glasses were 
marked with lines that were measurements of fractional 
shots. Teaspoon, tablespoon and dessert measurements 
were common. These glasses were used by doctors, drug­
gists, pharmacists and wherever tiny measurements of 
volume were needed.
Prior to Prohibition, literally hundreds of sample 
glasses were produced. The vast majority have not been 
catalogued in this edition but hopefully will be later as 
more pictures become available. Tiny local distilleries 
throughout the country left their long-forgotten trade­
marks on these little glasses. Many of these glasses were 
thick heavy glass that had been pressed into molds, but 
most were thin and fragile. Unfortunately, Prohibition put 
these distillers and the production of these glasses out of 
business.
Shot glasses could be purchased in general stores, 
especially in the early 1900s when enameled advertising 
appeared on the glasses. Original sample glasses were 
clear glass with clear words etched into the molds or with 
white writing etched on the exterior. These newer glasses 
were also imprinted with a company logo. Their value is 
mly a few dollars compared to sample glasses with a value 
range from $8 to $30.
In 1906, Lenox produced a shot glass with a brown 
and sterling overlay upon its exterior. It was very fancy 
and it was aimed at the upper classes. It sold for a very high 
price. It was made in Trenton, New Jersey, and is valued 
today at about $100 (cat. no. PPP010, no picture available).
In New York, C. Dorflinger & Sons also produced 
a shot glass in the early 20th century. It was made of crystal 
and originally sold for $6.50 per dozen. This was also quite 
expensive for the time.
Since many of these thin glasses were cheaply 
made, irregularities exist in individual glasses. The ca­
pacities may vary slightly from glass to glass and are 
estimated to the nearest quarter ounce. Prices are gener­
ally higher in the Western United States, but in other parts 
of the country particularly the Midwest, sample glass can 
be purchased for as little as $20. A few sample glasses not 
pictured on the following pages are listed here:
#WSB013 "Big 6 Gin" 1 ounce
#WSD014 "Dilley's No. 5 Pure Rye" 2 ounces
#WSD004 "Jack Daniel's Old No. 7" 11 / 2  ounces
#WSF001 "Febs Whiskey" 2 ounces
#WSH003 "Hanover Rye" 2 ounces
#WSH006 Hayner Distilling Co." 2 ounces
#WSV004 "Vino Chinato Bitters" 1 ounce
More patterns such as those of the Fostoria Glass 
Company appeared. Fostoria, along with a few others like 
McKee, patented several of its patterns.
One fractional whiskey sample glass also existed: 




# W S O 0 1 4
1/8" tall 
oz. capacity 
Etched white lettering 
c. 1880s - early 1900s
£/? S T R E E T  C H I C A G O
# W S S 0 0 5  
"Security Distilling Co." 
2" tall
11 / 2  oz. capacity 
Etched white lettering 
c. 1880s - early 1900s
# P  S G 0 2 0  
Whiskey tumbler or shot glass 
C. Dorflinger & Sons 
2 1/4" tall 
2 oz. capacity 
c. 1914
#ANF003 #ANP004
"Calvert" Standard shot glasses 
2 1/4" tall 
11 / 2  oz. capacity 
Molded clear lettering 
c. 1940s
These are not whiskey sample glasses but replica's of them.
A d l e r i k d
# W S A 0 0 2
2 1/4" tall 
11 / 2  oz. capacity 
Molded clear lettering 
c. 1880s - early 1900s
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\TH-E M T/oA/AL H-C.R& Co\
O.c.
T H E  
DR> P E R K I N S  
\ M £ D 1 L A L  C O ,
^ A S H IN G  t o n  
o.c.
# W A P 0 0 4
/4" tall 
2 oz. capacity
ded lettering and measuring 
nes on reverse 
180s - early 1900s
X O m m B R  BR
CH O IC E
\ m & i  <e l i q u o r s
332 -3 3 4  MOM H o t  A^4 
p H M a  RhPW i3 a i i c j
# W A K 0 1 8
/4" tall
capacity 
led white lettering 
380s - early 1900s
AJATZVE Sf Ef f c  
THE
ALONZO O BLZSS Co 
WASHXJV6-T0A/ 





# W A P 0 0 5
2 3/8" tall 
1 1/2  oz. capacity 
M olded lettering and measuring 
lines on reverse 
c. 1880s - early 1900s
WI V E S  4  LIQUORS
l o q  E  OHIO S T .
IN . S ,  Pi t t s h ^ r o } \  
x Pk
# W A L 0 1 5
2 1/8" tall 
1 1 /2  oz. capacity 
Etched white lettering 
c. 1880s - early 1900s
r -
\ o u A  N A T IV E  H-5RBs\ 
V  Tt fE  
\ a L o m z o  o 3l x s s  Co
\ WASPT/JGTOV
\ A c ,
\ PjCo PPz e t o BS
#WAB010 O bverse
Both glasses:
2 1/4" tall 
1 1/2 oz. capacity 
Color: clear, purple tinge and possibly other light tinges due
c. 1880s - early  1900s 
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# W A C 0 1 0
2 1/4" tall 
11 / 2  oz. capacity 
Molded lettering and measuring 
lines on reverse 
c. 1880s - early 1900s
# W A D  005
2 1/4" tall 
11 / 4  oz. capacity 
Etched on white lettering 
c. 1880s - early 1900s
R everse For Both
to experimentation
# W A T 0 3 8
2 5/8" tall 
2 oz. capacity
Etched white lettering and measuring 
lines








O M t e l S
# W A T 0 0 9
1 7/8" tall 
1 oz. capacity
Color: clear with molded lettering and 
measuring lines on reverse 
c. 1880s - early 1900s
# W A A 0 0 0
1 3/4" tall 
1 oz. capacity
Color: clear with molded designs 
c. 1880s - early 1900s




# W A P 0 0 1
1 7/8" tall 
1 oz. capacity
Color: clear with molded lettering and 
measuring lines on reverse 
c. 1880s - early 1900s
# P P C 0 0 2
"Prince Gold" pattern
Fostoria




MS* 0 A U i6 lsTS 
t o *  BASS errs
IV
AlaA/rtfS C o s t  
Q/JC- iOolL A ^
# W A B 0 0 5
2 1/4" tall 
13 / 4  oz. capacity
Color: clear with molded lettering and 
measuring lines on reverse 
c. 1880s - early 1900s
# P P C 0 0 3 
"Sylvan Line" parttern 
Fostoria 
2 1/4" tall 




As discussed in Chapter 3, drinking evolved with 
American society; however, anti-drinking sentiments also 
arose. By a popular vote of four to one in 1919, America 
passed the 18th Amendment which stated that the manu­
facture, sale or transportation of intoxicating liquors for 
beverage purposes was prohibited. Temperance seemed 
to have won a major battle. This era became known as the 
Dry-Wet Spell, as well as Prohibition.
Great figures in history like Elliot Ness and Walter 
Winchell were a part of this era, such negative influences 
as the Mafia and A1 Capone were also a part of Prohibition. 
Life was made better, especially for the poor who could not 
afford high illegal prices for alcohol, but it was made worse 
for others who spent every dime they had for it.
Most all saloons (about 170,000) went out of busi­
ness due to the efforts of organized political groups such as 
the Women's Christian Temperance Union and the Anti- 
Saloon League. A few saloons operated illegally as profit­
able outlets for organized crime. A few others survived the 
14-year dry spell, but they were rare. Glur's Tavern 
located in Columbus, Nebraska, and now a national land­
mark, claims to be the oldest tavern in the West. It has been 
a saloon since 1879, except for the 14 years from 1919-1933. 
It survived Prohibition through the efforts of Louis Glur. 
He introduced decks of cards, cribbage boards and slot 
machines with drink payoff tokens. Of course the tokens 
could only be cashed for root beer or other soft drinks. It 
remained a popular place where farmers played serious 
games of pinochle, dirty spades, sheepshead and euchre. 
Glur's Tavern was certainly a rarity, for few survived the 
period alcohol-free.
During this time, nationwide alcohol consump­
tion and arrests for disorderly conduct due to drunkenness 
were cut in half. The death rate for cirrhosis of the liver was 
also cut by over half. There were side effects which 
lessened faith in the government and made it admirable, 
adventurous and certainly very profitable for those who 
broke the law. This was also a time when women organ­
ized in massive numbers for a cause, and immediately 
after the 18th, the 19th amendment gave them suffrage.
Booze has been big business in this country since 
be 1750s. Sugar and molasses, the bases for early liquor, 
-vere cut off during the Revolution. As a consequence, 
America turned to grain spirits. In 1789, the first Kentucky 
'vhiskey was made by a Baptist preacher. By 1810, over 
-,000 distilleries were producing over two million gallons 
)f whiskey annually. It was much easier for a farmer to 
ransform his grain into six times as much whiskey and
haul it to market. Five gallons of whiskey per capita was 
by this time consumed yearly in America.
Militia raisings, barn raisings and vote-getters all 
involved whiskey or some form of alcohol in great quan­
tities. Alcohol was used as partial payment for hired hands 
and stores kept barrels in front to treat their valued cus­
tomers. Fortunately, drink was taxed, so it was respon­
sible for financing education, prisons and other public 
works.
Drink was and is part of our culture, but with it 
comes drunkenness. Drunks early on were fined, flogged 
and jailed. Some people were not served liquor, including 
drunks, debtors, slaves and indentured servants. They 
were excluded for a variety of reasons, but mainly because 
tavern proprietors had to maintain an important social 
position. They were expected to run orderly establish­
ments and keep customers in check, but they were unable 
to stop drunkenness.
Drunkenness became so troublesome tha t by 1826, 
the American Society of Temperance was founded. It 
survived a major setback during the Civil War and ex­
panded greatly afterward. Women continued to be the 
leaders and often demonstrated by the hundreds in front 
of saloons. They even laid siege to some establishments 
that lasted several days and even weeks. Women were 
upset for their young children since the permissible age for 
drinking was 10 years old in most states.
The Prohibition Party was formed in 1869 and 
became part of the Anti-Saloon League in the early 1900s. 
The Anti-Saloon League backed any candidate that op­
posed liquor and was were personally responsible for the 
creation of the 18th Amendment.
When the amendment passed, the victory was not 
as sweet as its backers had hoped. Alcohol was much too 
ingrained in our society. Congress authorized 1,500 agents 
to aid in the extinction of the alcohol trade, but they were 
politically appointed, undertrained and most important, 
they were underpaid. Agents were easily bribed and 
many saloons survived in this manner.
Homemade stills increased in huge numbers since 
materials were easily purchased almost anywhere. Cali­
fornia vineyards increased seven times in size and growers 
were very tricky in their instructions: "After dissolving the 
brick in a gallon of water, do not place the liquid in a jug 
away in the cupboard for 20 days because then it will turn 
into wine." Permits could still be obtained to make alcohol 
since it had scientific, medicinal and industrial uses, but 
much of this was sold illegally as well. Finally, unlawful
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dealers involved with organized crime made millions as 
bootleggers.
People continued to drink everywhere in speak­
easies, homes, country clubs and private clubs, and at 
dances and receptions. Anti-Prohibition forces organized 
in the late 1920s and important people spoke out against 
Prohibition. Labor Leader Samuel Gompers, Mayor Fiorello 
LaGuardia of New York, millionaire Pierre DuPont and 
future President Franklin D. Roosevelt campaigned for its 
repeal. Roosevelt supported the repeal not only for its 
popularity, but because he also saw it would create new 
jobs and, particularly, new taxes. One December 5,1933, 
Prohibition was successfully repealed by a two-to-one 
vote.
The need for shot glasses tumbled during the late 
teens and early twenties with the advent of Prohibition.
Commercial production of shot glasses may have totally 
stopped. Some tiny whiskey glasses were produced in 
beverage sets which usually included several identical 
pieces (usually four to six) with a matching decanter.
Ironically, the most valuable shot glasses, though 
few in number, may have been produced during this time. 
Fancy glassware and high quality, expensive glassware 
aimed specifically at the upper classes of America during 
Prohibition were made by Louis Comfort Tiffany. He 
worked from 1879 to 1933 manufacturing iridescent glass 
and art nouveau designs, as well as original contemporary 
styles. He produced a few rare fancy shot glasses (Cat. No. 
PPP020) using expensive materials such as gold. These 
glasses are valued in the hundreds of dollars. Most were 




The term "Depression Glass" usually refers to 
glassware produced throughout the late 1920s and 1930s. 
jreat numbers of new patterns and colors were made to 
ippeal to the 1920s idea of "modem." Americans wanted 
:olors, and they got them—in literature, cars, refrigerators, 
toves and especially glass. The famous colors of Depres- 
ion glassware include cobalt blue, emerald green, pink or 
osepink, amber, topaz, ruby red, crystal, clear and hun- 
Ireds of varying shades of these basic colors. Pyrex, a 
trong heat-resistant glass that could be taken directly 
rom the oven to the table was invented in 1915 and added 
o the modem glass revolution.
By 1925, most glass factories were entirely mecha- 
dzed and this eliminated the need for skilled glass blow- 
rs. Unlike in the 19th century, companies now patented 
heir patterns and did not share them. Molds set up  for 
nachines were not as good as they are today but a set of 
nolds for one item for glass industry today might cost 
aore than $50,000 in skilled labor. So it is safe to assume 
hat it was also quite expensive during the Depression era 
d produce molds for machine-made glass. Nearly a 
lillion pieces of glass can be produced from a typical mold 
aday, while in the 1930s a few thousand pieces could be 
roduced before the mold wore out. Surprisingly, hun- 
reds of patterns were produced, considering the de- 
ressed state of our nation. In fact, during the Depression, 
aore patterns, shapes and colors were produced than 
uring any other period in American history.
Depression glassware was cheaply made, usually 
awed and finished poorly. However, it sold cheaply and 
ppealed to middle class and rural America. Everyone 
luld afford it and Americans by the thousands bought it. 
lew colors were introduced intermittently and glassware 
ecame so popular that it was often given away as a 
romotional item. Furniture stores gave away entire sets 
f 50 to 75 pieces when furniture was purchased. It was 
iven away at movie theaters with the price of a ticket and 
3 prizes at carnivals. Smaller pieces such as cups, saucers, 
ice glasses, shot glasses, finger bowls, etc. sold for as little 
> two, three, or four cents and were produced in tremen- 
3us quantities. They were also packed in cereal and soap 
)xes and with other foods. Machine-made glass sold for 
df the price of previously made hand pressed and blown 
ass. It sold cheaply in mail-order catalogs as well.
The Depression era was also a banner time for shot 
asses or whiskey tumblers. Since entire dish sets were 
anufactured n the same shape and pattern, some in- 
uded a small whiskey glass which varied in bo th size and
shape. An entire new design for the shot glass was in­
vented during the Depression and was very common. 
These glasses were approximately 2 7 /8 "  tall, have a one- 
half to one-inch bottom thickness, and most have a capac­
ity of exactly one ounce. These are referred to as "Depres­
sion Tall" shot glasses, and normally stand a little over a 
half-inch taller than the standard shot glass.
Shot glasses as well as measuring cups, measuring 
spoons, tumblers, plates and bowls can all be found em­
bossed with advertising during the Depression. Song 
titles like "Happy Days are Here Again" also appear on 
shot glasses which celebrated Roosevelt's election and the 
end of Prohibition. Double meaning shot glasses were 
commonly found as well. "Just a Swallow" depicting a 
bird on the glass, or "Down the Track" featuring a race 
horse, were typical.
Many companies went out of business because the 
Depression was too hard to overcome, and because they 
could not compete with automation. Quite a few did 
survive, however, and merged with others due to the 
popularity of the new colored glassware. The rest of this 
chapter is devoted to those companies that produced a 
shot glass or whiskey tumbler and other miscellaneous 
shot glasses during the Depression.
The Jeannette Glass Company was organized in 
the early 1900s in Jeannette, Pennsylvania. It was com­
pletely automated by 1924 and was a pioneer in bringing 
automation together with color. The company produced 
some of the most beautiful mold-etched patterns during 
the 1930s. In 1961, Jeannette Glass bought the old McKee 
factory in Jeannette. The company continues to manufac­
ture domestic glassware today.
The Hocking Glass Company had its beginning in 
1905 in Lancaster, Ohio. It was known for many different 
patterns and produced much machine-pressed and mold- 
etched colored glassware. In the late 1920s Hocking Glass 
became fully automated and advertised tumblers, two for 
a nickel (half the price of pre-automated glassware). In 
1928, Hocking was the first company to produce automati­
cally a complete line of green-colored tableware. In 1937, 
it merged with Anchor Cap and Closure Corporation (a 
major manufacturer of containers) in Island City, New 
York, and became Anchor-Hocking.
The Imperial Glass Company was organized in 
1901 and first produced glass in 1904 in Bellaire, Ohio. Im­
perial experimented with color and color effects. The 
result was carnival glass produced in abundance from 
1910-1920. The company's biggest problem was it contin­
28
ued to use hand-pressed lines. As a result, it could not 
compete with autom ation and went bankrupt in 1931. It 
later resurfaced as the Imperial Glass Corporation and 
continued to produce new and different colored carnival 
glass in old molds. The company was successful once 
again and became a part of the Lenox Corporation in 1973.
The Monongahela Glass Company was established 
in Fairmont, West Virginia, in 1903. By the late 1920s, it 
was one of the largest manufacturers of pressed and blown 
glass tumblers in this country. Some of its glassware was 
trimmed with gold or platinum  by hand in limited amounts 
which made it very expensive. The company became part 
of Hocking Glass in the early 1930s.
The Bryce Brothers Company of Mt. Pleasant, 
Pennsylvania, specialized in hand-blown stemware for 
hotels, homes and restaurants beginning in 1896. They 
introduced colors in the 1920s and became part of Lenox in 
1965.
The Federal Glass Company, organized in 1900 in 
Columbus, Ohio, was also one of the first to become fully 
automated, and this led to much of their success. By the 
mid-1920s, it had become the largest supplier of machine- 
made tumblers and jugs in America. It was also one of the 
first to produce a "Depression Tall" shot glass. Many of its 
products are easily identified with a small "F" enclosed in 
a shield on the underside of the glass. In 1958, it became a 
division of the Federal Paper Board Company and it 
continues to produce glassware today.
The Hazel Atlas Glass Company, originally estab­
lished in Wheeling, West Virginia, was one of the first to 
begin assembly line production. It was considered one of 
the most, if not the most, automated company in 1928. A 
trade journal referred to it as "The W orld's Largest Tum­
bler Factory" because it produced so much glassware in 
the 1920s. It was also one of the first to emboss pictures on 
mass-produced glassware including shot glasses. Hazel 
Atlas was taken over by Continental Can in 1956 and then 
by Brockway Glass Company which bought out Continen­
tal in 1964.
The Libbey Glass Company, formerly the New 
England Glass Company, was established in Boston in 
1818. The firm moved to Toledo, Ohio, in 1888 and 
officially changed its name to Libbey in 1892. It became a 
major supplier of glassware to hotels and restaurants. 
During the Depression, Libbey acquired a major tumbler 
factory (Ninik Glass Corporation) which helped it to sur­
vive. In the 1930s Libbey produced and patented a tumbler 
made in several different sizes, including a shot glass. It 
was called a "safeguard tumbler" and it was sold under a 
chip-resistant guarantee. These were manufactured in 
two different grades — a higher-priced lead and a stan­
dard fine grade of limeware.
The W estmoreland Specialty Company was es­
tablished in Grapeville, Pennsylvania, in 1890. In the late 
19th and part of the 20th century, the company also proc­
essed vinegar, mustard, baking powder, and a few other 
foods to fill the containers they made. Westmoreland is 
one of the few remaining "hand-houses" (where every­
thing is hand-pressed or blown) surviving today. It con­
tinues to produce reproductions as well.
The Bartlett Collins Sapulpa Glass Company first 
produced glass in Oklahoma prior to the Depression. 
Bartlett was an Oklahoma oil man, and Collins was an East 
coast glass man. They teamed up to produce lamp shades, 
hand-pressed and blown tableware, stemware and kitch­
enware. By 1931, they were advertising themselves and 
really had become "the only independent glass plant 
making tableware west of the Mississippi." The company 
was so far west and south that most of its advertising was 
also done in Spanish as well as English.
The Steuben Glass Company was founded in 1932 
and, surprisingly, made cheap colored glassware through­
out the 1930s. In 1933, Arthur Houghton became Steuben's 
president, and in his own words, the company set out to 
produce "the most perfect crystal the world has ever 
known." Since then Steuben has produced some of the 
finest and most expensive crystal in the world.
The Duncan & Miller Glass Company, originally 
founded in Washington, Pennsylvania, advertised: "For 
the good old summertime. Even a hot drink looks cold in 
Duncan 'Frost' satin finish — delightful to the touch — 
smoother than glass. Outstanding novelty rage for the hot 
summer season." Frosted glass is a thick murky gray color 
that is opaque and has nothing to do with the temperature 
of liquids in it. Frosted glass was a Duncan & Miller 
invention and the company patented other patterns dur­
ing the Depression.
Founded in 1887, in Fostoria, Ohio, the Fostoria 
Glass company survived the Depression by introducing 
color in 1924 as well as a successful national advertising 
campaign. Advertised heavily in all of the popular women's 
magazines paid off handsomely. Other companies caught 
on after Fostoria was firmly entrenched as the leader. 
Hundreds of designs were patented by Fostoria before, 
during and after the Depression. This is one of the few 
companies that survived the Depression and continues to 
manufacture glass today.
In Depression era hundreds of other companies 
manufactured items from huge jugs to jars to miniature toy 
glassware and fractional shot glasses with capacities under 
one ounce. Some of these fractional shots have made 
history by being used knowingly or unknowingly to cheat 
customers out of their full one ounce "shot" of whiskey.
The most valuable colored glassware is probably 
the ruby red, because the metal required to make it is gold. 
Gold is added to the batch of glass being made and creates 
the beautiful ruby red color. One ruby red shot glass (Cat. 
No. DMS800) with the words "Stratton Main" was made 
during the Depression. Others are usually valued around 
$25.
29
ACE C N N
MllYWooD
# D T P 0 1 0
7 8 ” tall 
capacity 
;k design and lettering  
beveled bottom
# D T P 1 0 0  
2 7/8" tall 
1 oz. capacity 
Clear design on white
background around entire 
glass
# D T P 1 0 1  
2 7/8" tall 
1 oz. capacity 
Gold and white designs of 
leaves, flowers and birds 
around entire glass
# D T P 1 0 2
2 7/8" tall 
1 oz. capacity
Gold designs on solid green- 
colored Depression glass




# D M S 0 0 5
Depression tall 
1 oz. capacity 




# D T P 3 0 4
Depression tall 
1 oz. capacity 
Color: clear with black 
lettering and design
# D T P 3 0 5  
Depression tall 
1 oz. capacity 
Orange design 
9 - beveled bottom
30
J U S T A M U lf l




# D T P 3 01
Depression tall 
1 oz. capacity
Black lettering, black horse 
and yellow rider; or blue 
lettering, red horse and red 
outline of rider
nippy DAYS 
w rite  A M m
# D T P 3 0 2
Depression tall
1 oz. capacity





1 oz. capacity 
Yellow lettering and blue 
monkeys; or black lettering 
and black monkeys with 
yellow faces




# D M S 2 01 
2 13/16" tall 
1 oz. capacity 
Color: clear
# D M S 2 0 2 
2 3/4" tall 
13 /4  oz. capacity 
Three beveled
middle ridges and gold 
lines at top
# D W E 0 4 0  
2 15/16” tall 
1 1 /2  oz. capacity 
Color: purple tinged with 
etched 1 oz. measuring line
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# D P G 0 4 4 




1/2 oz. capacity 
!olors: green and pink
936-1938
# D P G 0 6 0 
Whiskey tumbler or shot glass 




1 1 /2  oz. capacity 
Colors: green and pink 
1920s-1931
# D P G 0 61 
Whiskey tumbler or shot glass 
"Cape Cod" pattern 
Imperial Glass Co.
21 /4"  tall 
1 1 /2  oz. capacity 
Colors: clear and carnival 
1920S-1931





Applied bands of red and 
white 
1920s-1930s
# D P G 0 4 1  





1 1 /2  oz. capacity 
Several color patterns 
1920s-1933
# D P G 0 4 2 
Whiskey tumbler or shot 
glass
"Mayfair Open Rose" pattern 
Hocking Glass Co.
21 /4" tall 
11 / 2  oz. capacity 
Mold etched
Colors: pink, blue, green, and 
crystal
1 9 3 1 - 1 9 3 6
# D P G 043  
Whiskey tumbler or shot 
glass
"Knife and Fork" pattern 
Hocking Glass Co.
21 /2"  tall 
1 1 /2  oz. capacity 
Colors: green, pink, and 
crystal






# D P G 0 2 1
pattern
# D P G 0 5 0 
unray" pattern  
storia Glass Co.




3/8 ” tall 
Y4 oz. capacity 
olor: green
# D P G 0 2  2 
"Astaire" pattern  
Duncan Miller 
2 1/4" tall 
2 oz. capacity
# D  P G 0 2 3






21 /2"  tall 
2 oz. capacity 
Depression colors 
1935-1945
2 1/2" tall 
3 /4  oz. capacity 
Color: light orange
# S G F 1 0 3
# D M S 3 10
2 1/4" tall 




# D M S 3 09
2 1/8" tall 
1 1/4 oz. capacity 
Color: green




# D M S 2 0 0
tall
1/2 oz. capacity 
olor: clear
# D M S 3 0 8
-deral Glass Co.
'tall
1/2 oz. capacity 
°lor: clear 
130s
2 5/8" tall 
1 oz. capacity 
Color: clear
# D M S 3 01 # D M S 3 0 5
2 3/8" tall 
1 1 /3  oz. capacity 
Color: clear and pink
# D  WEOI O
2" tall
1 1 /2  oz. capacity
Color: green with etched designs
# D M  S 3 0 7  
Bryce Bros. Co.
21 /2" tall 
1 oz. capacity 
Color: clear
# D M S 3 0 6
2 1/4" tall 
2 oz. capacity 
Color: pink
# D M S 3 0 0
2 1/8" tall 
1 oz. capacity 
Depression colors 
6 - beveled bottom
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# D  W E 0 5 0
Vhiskey tumbler or shot glass 
lartlett Collins 
Sapulpa Glass Co.
. 7/8" tall 
1/2 oz. capacity 
lolor: clear with etching 
Aid- 1930s
o o





1 1/4 oz. capacity 






Capacity 1 1 /4  oz. 




Capacidad 1 1 /4  oz. 





-olored glass with etching
#EPG501
21/8" tall
1 1 /8  oz. capacity
Colored glass with etching
#EPG502
2 1/4" tall
1 1 /8  oz. capacity




Colored glass with etching





ed glass with etching 
s a depression glass replica made in 
Taiwan.
# D P  G 0 1 0
a Ray" pattern 









# D  W E 0 6 0
2 3 /8 ” tall
1 oz. capacity
Blue with four etchings
# D P G O i l
"Modem Tone Wedding Band" 
pattern
Hazel Atlas Glass Co.
21 /4"  tall
1 1 /2  oz. capacity
Depression colors 1934 -1942
f \ m s
# D T P 3 0 6  U:
Depression tall
1 oz. capacity 
White designs 36
# D W E 0 1 3  
Depression tall 
1 oz. capacity 
Etched lines and circles
# D M S 3 11
2 1/8" tall 
1 1 /2  oz. capacity 
Carnival glass
# D M S 2 0 5
2 3/4" tall 
1 oz. capacity 
Gold bands
6 o o  D 8 Y E -
t® MR TH  El\SA LOOMS
V S U S T
# D M S 5 0 0 # D M S 5 01 # D M S 5 0 2
Set of three humorous anti-saloon propaganda glasses favoring Prohibition
2 1/2" tall, 2 oz. capacity 
Black and white designs and lettering on white background 
Reverse of each shows ax-wielding old lady 
c. mid-to late 1930s
# D M S 6 01
idard shot glass
and black designs around glass; two 
tags, couple on bench, tree with red 
earts; gold rim at top
>39
# D M S 6 02
Standard shot glass 
Black lettering with blue and black 
designs; frosted inside and out 
c. 1930s
# D M S 9 0 0
2 3/8" tall 
2 oz. capacity
Clear writing on ruby red background 
says "Uncle James 1893;" possibly 
hand-made as a present 
22 - beveled clear bottom 
c. 1930s
37
# D M S 3 0 2
1/4" tall 
/3 oz. capacity 
lor: clear
# D M S 1 0 0
3/8" tall 
/8 oz. capacity 
lor: dark yellow
# D M S 3 0 3
2 1 /4 ” tall 
2 cz. capacity
Five top white stripes and five bottom 
green stripes; or five top white stripes 
and five bottom green stripes.
# D M S 3 0 4
2 1/4" tall 
1 1 /3  oz. capacity
Four stripes colored red, yellow, black 
and green from top to bottom
# D M S 1 0 X # D M S 2 0 3 # D M S 2 0 4
2 3/8" tall 2 1/2" tall 2 1/2" tall
1 oz. capacity 1 oz. capacity 2 oz. capacity
Depression colors Color: emerald green Color: clear
12 - beveled bottom
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# D T P 2 0 0
Depression tall 
"Sailboat" pattern 
Hazel Atlas Glass co.
1 oz. capacity
Colors: cobalt blue and amethyst
# D M  S 0 01
Depression tall 
Federal Glass co.
1 oz. capacity 
Depression colors
# D T P 2 0 1
Depression tall 
"Angelfish" pattern 
Hazel Atlas Glass co.
1 oz. capacity
Colors: cobalt blue and amethvst
# D T P 2 0 2
Depression tall 
"Windmill" pattern 
Hazel Atlas Glass co.
1 oz. capacity
Colors: cobalt blue and amethyst
0 0 0 0 0  Dooooc  
Lo o o o o  b o o o o t
# D P G 0 8 0 
"Pear Optic Thumbprint” pattern 
Federal Glass co.
21 /4" tall 
1 oz. capacity 
Color: green 
1929-1930
OOQQ QfPOQQQQpO Q Q C X
pOOQQC
DOOOOC
# D P G 0 81
"Raindrops Optic Design" pattern 
Federal Glass co.
1 7/8" tall 




# D M S 0 0 3
Dression tall
ncan & Miller Glass Co.
z. capacity
sted glass
# D P G 0 2 0 
Whiskey tumbler or shot glass 
'Tear Drops" pattern 
Duncan & Miller Glass Co.
2 1/4" tall 
2 oz. capacity 
Color: lead brown 
1934 - early 1940's
# D  W E 0 2 0
Whiskey cordial tumbler or shot 
glass
"First Love" pattern, with etching to 
harmonize with 1847 Rogers Bros, 
silverplate
Duncan & Miller Glass Co.
2" tall
11 / 2  oz. capacity 
1930 -early 1940s
# D M S 1 0 4 






# D P G 0 9 0  
Whiskey tumbler or shot glass 
"English Hobnail" pattern 
Westmoreland Specialty Co.
2 1 /4 "  tall 
1 1 / 2  oz. capacity
Colors: pink, green, blue and amber 
1930s; reissued in crystal in 1960s
# D M S 1 0 2 
Beverage tumbler or shot glass 
"Blown Sham” pattern 
Bartlett Collins Sapulpa Glass Co. 
2" tall
1 1/2 oz. capacity 
Colors: rose and green 
Mid - 1930s
40
# D P G 0 70
"Key Block" pattern 
Monongah Glass Co.
21/2" tall 
13/4 oz. capacity 
Colors: green and rose-pink 
Late 1920s - early 1930s
# S  G F 1 0 1
Fractional shot glass 
2 3/8" tall 
2/3 oz. capacity 
Color: yellow-brown 
c- 1930s
# D M S 1 0 5 
Whiskey tumbler or shot glass 
Steuben Glass Co.
2 1/8" tall 
2 oz. capacity 
Color: crystal 
1936
# S G F 1 0 2 
Fractional shot glass 
2 7 /8 ” tall 
2 /3  oz. capacity 
Color: clear
Ridge at top; very thick bottom 
c. 1930s
# D P G 0 3 0 
Whiskey tumbler or shot glass 
"Hex Optic" or "Honeycomb" pattern 
Jeannette Glass Co.
2" tall
1 oz. capacity 
Colors: pink and green 
1928 -1932
# S G F 1 0 0  
Fractional shot glass 
2 1/2" tall 






The tall narrow glasses of the Depression quickly 
phased out in the next decade- One advantage that these 
glasses possessed was their usually exact one-ounce ca­
pacity. Whiskey was and is commonly sold in commercial 
establishments in one-ounce portions. To accurately meas­
ure this ounce, new glasses were produced with measur­
ing lines. These lines were usually white, etched or gold on 
clear or faintly tinted glass. Of course, some glasses were 
made with very thick bottoms and thick sides and still only 
hold one ounce. Some glasses even had new square 
bottoms.
Along with the disappearance of the tall narrow 
glasses, colored glass was virtually eliminated. America 
returned to clear or crystal glass. Etching survived and 
prospered during the forties, especially at Ohio's Cambr­
idge Glass Company, which continued etching into the 
early 1950s. Several major companies, including Anchor- 
Hocking, Federal, Libbey and Atlas-Mason also produced 
etched shot glasses. Many of these can be identified by the 
company mark on the underside of the glasses. Capital L 
stands for Libbey; a large F within a shield, mentioned 
earlier, represents Federal; an A with a crudely shaped M 
stands for Atlas-Mason; and the familiar anchor with an H 
inscribed represents Anchor-Hocking.
Patterns, etching and other specific designs are 
easily recognized during the 1940s and earlier, but prob­
lems arise in future identifications. Glass Companies mass 
produced shot glasses, especially in the standard size. 
These plain clear glasses were purchased by other compa­
nies which had nothing to do with glassmaking. Whole­
sale decorators and others all decorated glasses made by 
many manufacturers. Libbey Glass is one of the largest 
mass producers whose products are used by others.
Another innovation present in the 1940s is the 
barrel-shaped shot glass. They are all two inches tall and
have a capacity of one ounce. So far, every barrel shaped 
shot glass that I have found has a crude "one-liner" on its 
surface, i.e. "A Short Snort" or One for the Road." These 
may be referred to as "double meaning" shot glasses i.e. 
involving a picture and the words representing it. This is 
one aspect of glass decorating that survived and was 
carried on after the Depression.
Pictures increased in popularity and soon entire 
sets of shot glasses were produced with similar pictures. 
Previously, liquor sets consisted of a decanter with four, 
six, or even eight identical glasses. Some of these pictures 
showed eyes of the subjects on the inside of the glass to give 
a three-dimensional effect. A black dot within a small 
white splotch was a typical inner eye.
Pictures of simple looking black natives with 
monkeys showed racist attitudes. One even pictured black 
cannibals preparing to roast a white person.
Another picture contains the writing; "If you're so 
smart why ain't you rich?" Such racial and educational 
slurs as these were unfortunately common to this period in 
our history. Today, such ideas are looked upon with 
disfavor, although that does not make them any less preva­
lent. These glasses appealed mostly to blue collar workers, 
and were marketed to their ideas and humor.
To get an idea of the prices charged for ordinary 
shot glasses, I have included two pages reproduced di­
rectly from a catalog of the New Martinsville Glass Com­
pany later the Viking Glass Company). Only the top four 
on the picture page qualify as shot glasses (listed as whis­
key glasses). They vary from one and one-quarter to two 
ounces and were priced from $1.60 to $4.00 a dozen. They 
were produced around 1940 or 1941.
The remaining pages and pictures are other shot 
glasses which date from the 1940s.
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1 1/2 oz. Whiskey
4 5








Grad. 1/2 to 1 oz. 2 8 52 3 /4  oz. Whiskey
2 8 5 2 8 5




Made By The New Martinsville Glass Co.
434 Decanters 








!85 2 3/4-Oz. Whiskey 2.56
185 1 3/4-Oz. Sham Whiskey 2.86
>85 1 1 / 4-Oz. Sham Whiskey 3.34
134 Decanter 26.40
1567 Nite Set 13.20
140/1 Nite Set 11.00
190/1 Syrup Jug & Cov. with plate 11.34




’rices are per dozen unless marked otherwise. All are plus package charges.
Reproduced directly from an old catalog. Catalog numbers for the four at the top of the previous page are, from left to right: 
¥PSG111, #PSG112, #PPC050, and #PPC051
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# P M L 0 0 1
Standard shot glass 
11 / 2  oz. capacity with 1 oz. meas­
uring line
Color: clear; gold rim
# P M L 0 0 4
Anchor Hocking Glass Co.
2 1/4" tall
1 oz. capacity with 1/2 oz. and 3/4  
oz. measuring lines 
Color: clear
# P P C 0 1 0




# P M L 0 0 2
2 1 /4 ” tall
1 1 /4  oz. capacity with 1 oz. measuring 
line
Color: clear
# P M L 0 0 5
Libbey Glass Co.
2 1/4" tall
1 1/2  oz. capacity with 2 /3  oz. and 1 
1 /3  oz. white measuring lines 
Color: clear
# P P  C 0 2 0
2 1/4" tall
1 1/3 oz. capacity with 1 oz. gold meas­
uring line; gold rim
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# P M L 0 0 3
Libbey Glass Co.
2 1/4" tall
1 1/2 oz. capacity with 1/2 oz. and 1 
oz. measuring lines 
Color: clear
# P M L 0 0 6
2 3/8" tall
1 1 / 2  oz. capacity with 1 oz. white 
measuring line 
Color: clear
# P M L 0 0 7
2 1/4" tall
1 oz. capacity w ith 2 /3  oz. white m easur­
ing line 
Color: d ea r
# P P C 0 4 5
idard shot glass 
ttice" pa tte rn  
abridge Glass Co. 
or: clear 
4 9 - 1 9 5 3
# E P G 1 5 3 
Standard shot glass 
Etched "Swirl'' pattern 
Cambridge Glass Co. 
Color: clear 
1 9 4 9 - 1 9 5 3
# E P G 1 5 4
Standard shot glass 
Etched "Star" pattern 
Cambridge Glass Co. 
Color: clear 
1 9 4 9 - 1 9 5 3
# E P G 1 51
andard shot glass 
:ched "Vichy" pattern 
ambridge Glass Co. 
olor: clear 
9 4 9 - 1 9 5 3
# P P C 0 4 3
Standard shot glass 
’Bijou" p a tte rn  
Cambridge Glass Co.
Color: clear 
1949-  1 9 5 3
# P S G 0 01 
Standard tumbler 
Cambridge Glass Co. 
Color: clear 
1 9 4 9 - 1 9 5 3
# P P C 0 4 4 
Standard shot glass 
"King Edward" pattern 
Cambridge Glass Co. 
Color: clear 
1 9 4 9 - 1 9 5 3
46
# E P G 1 5 2 
Standard shot glass 
Etched "Fleur-de-lis" pa tte rn  
Cambridge Glass Co.
Color: clear 
1 9 4 9 - 1 9 5 3
# E P G 1 5 0
Standard shot glass
Etched "Laurel Wreath" pattern
Cambridge Glass Co.
Color: clear 
1 9 4 9 - 1 9 5 3
# P P  C 0 4 0
Standard shot glass 
"Kimberly" p a tte rn  
Cambridge Glass Co. 
Color: clear 
1 9 4 9 - 1 9 5 3
# E F G 1 0 0
Standard shot g lass
Etched designs and lines around glass
Color: clear
# E P G 1 3 0
Standard shot g lass  
Anchor-Hocking Glass Co. 
Etched circles around g lass  
Color: clear
# P P C 0 4 1
Standard shot glass 
"Lannsdawne" pattern 
Cambridge Glass Co. 
Color: clear 
1 9 4 9 - 1 9 5 3
# E P G 1 1 0
Standard shot glass 
Libbey Glass Co.
Six pairs of etchings around glass 
Color: clear
# E P G 2 2 0
.1 3/4" tall 
1 1 / 4  oz. capacity 
Etched flowers on lightly-tinged 
purple glass 47
# P P C 0 4 2 
Standard tumbler 
Cambridge Glass Co. 
Color: clear
49
# E P G 1 2 0
Federal Glass Co.
2 1/4" tall 
1 oz. capacity
Etched flowers and vines around glass 
Color: clear 
14-beveled bottom
# P S  G 1 0 1
2 1/8" tall 
1 3 /4  oz. capacity 
Color: clear 
10-beveled bottom
# E P G 2 0 0
/8" tall
12 oz. capadty- 
ied design 
or: clear
# E P G 21 0
Fractional shot glass 
2 3 /4" tall 
2 /3  oz. capacity 
Etched stars 
Color: clear
# E P G 2 3 0
2 3/4" tall 
2 oz. capacity 
Etched flowers
Color: clear with gold line near top
#DSP003 
ouble shot glass 
1 tall




# P  S G 1 0 0
2 1/8" tall 
1 oz. capacity 
Color: clear 
10-beveled bottom
# P  S G 1 0 5
2 1/4" tall 




Matched set of four standard shot glasses; all have inside eyes and are standard size 
#PPE001 — Blue and yellow design with yellow lettering: "Down the Hatch" 
#PPE002 — Blue and black design with blue lettering: "Here's Looking at You' 
#PPE003 — Orange and black design with orange lettering: "Drinking Again Eh!" 
#PPE004 -- Red and black design with red lettering: "You Should Talk"
f t
Set of four standard shot glasses; gold rims at top
#PPD001 — Orange and black or yellow and black design of black man throwing 
a boot from a window at two fighting cats; black lettering: "Good Luck"
#PPD002 — Brown, green and yellow design of two large monkeys, two small 
monkeys, palm tree and grass; brown lettering: "Here's Looking at You"
#PPD003 — Brown and yellow design of four  m onkeys; brow n lettering: 
"Bottoms Up"
#PPD004— Black, white and red design of cannibals. Black lettering: "Down.the Hatch"
49
# B S G 0 1 0 # B S G 0 1 1 # B S G 01 2
Howi
: / /




# B S G 01 5
Six barrel-shaped shot glasses; 2" tall 13 / 4  oz. capacity 
Red and black designs; black lettering; monkeys have light yellow faces
S





A U E E;
IT  T A S T E S  
8 E 7 T S . f i .
A i l fiu*»co uqwcerLsi*
# A N F 0 0 1
2 1/2" tall
illow and black design; black lettering 2 oz. capacity
i reverse: "If You're So Smart W hy Ain't W hite lettering and measuring lines
)uRich?" on reverse: 1 oz., 1 1 / 2  oz. and 2 oz.
THE WooOWAkD
# A N F 0 0 2
2 1/4" tall
1 oz. capacity
Black lines and lettering
50
#PPE010 -  "Down Da Hatch!" #PPE011 -  "S-SDelightful!" #PPE012 -  "One is My Limit
Set of three standard shot glasses; all have black lettering on reverse
# P P  C 0 3 0
2 3/4" tall
jl 1/2 oz. capacity
Color: clear
# P  S G 1 0 2
1/2" tall 
1/3 oz. capacity 
;°lor: crystal
Ocular bottom with 12-sided top
# P P C 0 3 1
2 3 /4 ” tall 
1 1/2 oz. capacity 
Color: clear
# P S G 1 0 9
Whiskey jigger or shot glass 
Steuben Glass Co.
2 3/8" tall 
1 1 / 2  oz. capacity 
Color: crystal 
1 9 4 7 51
# P  S G 1 0 8
2 5/8" tall 
2 oz. capacity 
Color: clear 
6-beveled bottom
# P  S G 1 1 0
2 3/16" tall 
1 1 /2  oz. capacity 
Color: clear 
Square bottom
# P S G 1 0 3
f  tall
> oz. capacity 
" clear
iveled bo ttom
# P S G 1 0 4
i/8" tall 
/2 oz. capacity 
or: clear
beveled bo ttom
\UST A S w M U o iy
# P P A 0 0 3
3/8" tall 
1/2 oz. capacity 
lack bird with red belly; black 
ottering
# P S G 1 0 6
2 1/8" tall 
1 oz. capacity 
Color: clear 
10-beveled bottom
# P S G 1 0 7
2 3/8" tall 




# P P D 1 0 0
Standard shot glass
Pink and black design, inside eye and
black on reverse: "I Say Jolly What!"
# PP  D 1 0  2
Standard shot glass 
Black design and lettering: 
Trip N ecessary?"
,rWas This
# P P A 0 0 1
2 1/8" tall 
1 oz. capacity
Black rooster with red head and chin; 
black lettering
# P P A 0 0 2
Standard shot glass
Black and red design; black lettering
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H i t c h
Set of four standard shot glasses
#PPA200 — Two green pigs and green lettering: "A Pig Shot” 
#PPA201 — Two yellow birds and yellow lettering: ’’Tweet Tweet" 
#PPA202 — Two red monkeys and red lettering: "Down the Hatch" 
#PPA203 — Two pink elephants and pink lettering: "Say When"
.  _
l IjEZTs m o in /we eye I
OMNkS Art TneHo*SL
Set of four standard shot glasses; 2 1/2" tall, 2 oz. capacity 
Black designs and lettering on white framed background 
#PPD020 -  "Down the Hatch"
#PPD021 -- "Here's Mud in Your Eye"
#PPD022 - -"Here’s Looking at You"
#PPD023 -- "Drinks Are on The House"
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rf four standard shot glasses
’E100 — "Bottoms Up;" large fish chasing man in boat who has hooked him; brown lettering on pink background 
'E101- "One's My Limit;" large fish; brown lettering and outlines on yellow background
'E102- "Here's Looking at You;" large fish chasing man in canoe; brown lettering, outlines and canoe on light olive back- 
und
'E103- "Here's Mud in your eye;" man with face down in the mud; brown lettering on light green background
# F P D 0 4 0 # P P  D 0 4 2
Set of three shot glasses; 2 1/4" tall, 1 l/2 o z . capacity 
All with yellow, black and red designs with identical designs on reverse
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# F P A 0 0 4
Standard shot glass 
Yellow design
# P P D 1 1  0
Standard shot glass 
Black and red design
# P P E 0 2 0
Standard shot glass
Black and white design; skunk with
inside eyes
JUST A S W 4 U 0 U /
# B S G 01 6
2" tall
1 3/4 oz. capacity 
Red and black
# P S  G 1 1 3
1 3/4" tall 
1 oz. capacity
# P M L 2 0 0
2 3/16" tall 
1 3 /5  oz. capacity 





The 1950s extended m uch of what was made 
luring the 1940s and produced some new designs. A rare 
ew were so popular in the '50s that the designs can still be 
purchased today. Others had short life spans, especially 
hose showing racism or other slurs common on glasses of 
;he '40s.
Indians were the new target in this era. A set of 
hree with a small Indian was also shown on a single glass.
A few plain, clear glasses were made, but most 
lsed were carried over from the past. One popular sized 
;lass first used during the Depression became popular in 
:he '50s. These were rounder than the standard shot glass, 
)nly two inches tall, and held one ounce exactly. Anchor- 
docking and Atlas-Mason m anufactured glasses similar 
:o these with an etched line near the top. Horses, dogs, and 
:ish were popular images applied to these glasses.
Pictures increased in abundance showing sports 
igures like football players and boxers, cars, ships and 
;ven a barbershop quartet. Advertising expanded with
new designs from major distilleries such as Jack Daniels, 
Paul Jones, Old Forester, Hiram Walker and Barclays.
One of the new short-lived innovations for shot 
glasses in the '50s was produced by Libbey. It was a two 
ounce, two and one-quarter inch tall glass that tapers at a 
less severe angle than the standard. It is very attractive and 
several together would look ideal around a miniature 
punch bowl. One was personally commissioned by the 
Hotel Jefferson during this period.
One last type of shot glass which is not a true shot 
glass is what I refer to as a "Jumbo Shot." This is a large 16 
ounce glass, over four inches tall, and is an exact giant 
sized replica of a standard sized shot glass. I believe that 
very few of these exist. I have only come across two differ­
ent patterns, and they are shown at the end of the chapter.
Coca-Cola also advertised on shot glasses during 
the 1950s, with the words "Coke Adds Life to Parties" (Cat. 
No. AFT100). No picture is available.
•A AfOu, On nk w<k
0 * 1 * .
Set of four standard shot glasses; black designs and lettering 
each has a different tint applied on the underside 
(Other tints exist; available today)
#PPD170 -- "If You Drink Don't Drive," blue tint 
#PPD171 — "Never Drink Water," red tint 
#PPD172 — "Sidewinder," pink tint 
#PPD173 — "One For the Road," green tint
um m n vn
Ccck£R SPa v i BL
COLL1G
Set of four shot glasses; 2" tall, 1 oz. capacity 
All with black designs and lettering 
Atlas Mason Co.
#PPA300 -  "Boxer"
#PPA301 -  "Cocker Spaniel"
#PPA302 -  "Pointer"
#PPA303 -- "Collie"
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Set of three standard shot glasses; black designs and lettering, red feathers 
#PPD270 — "Bottoms Up"
#PPD271 ~  "Little Shooter"
#PPD272 — "One for the Road"
# P P  D 2 8  0
ard shot glass
1 Shot" (small Indian) shooting 
row at "Big Shot" (large Indian) 
design and lettering on white 
round
# P P D 0 3 0
Standard shot glass
Red and black rooster with green
g rass
# P M L 1 0 0
Anchor Hocking Glass Co.
2" tall
1 oz. capacity
Color: clear with etched 3/4  oz. 
m easuring line
Set of three shot glasses; 2" tall, 1 oz. capacity; black designs and lettering 
#PPA120 -  "Sailfish"
#PPA121 -  "Wahoo"
#PPA122 -  "Tarpon"
Set of two shot glasses, 2" tall, 1 oz. capacity; black designs and lettering 
#PPA400 — "Percheron Stallion"
#PPA401 -  "Polo Pony"
n s
S u f f o l k  s  T j j - L L I O A /
# P P  D 2 0 0





Colors: red automobiles with gold 
designs above
HAtK/VBY
# P P  D 2 0 1
Standard shot glass
Colors: black and red designs of car
and woman; green leaves; black
lettering
Set of two shot glasses; 2" tall, 1 oz. capacity; black designs and lettering 
#PPA410 — "Suffolk Stallion"




of two standard shot glasses; black designs and lettering 
#PPD160 -  "A Real Kicker," red tint on underside 
#PPD161 -  "Another Knockout," blue tint .on underside
# P P  D 1 5 3  
Standard shot glass 
Colors: red, white and black desig 
man thrown from horse
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# P P D 21  0
/  4" tall 
z. capacity
, white, blue and green design of 
fishermen by river
\ W N  O ^ I R M
,9 o  fR o o t  
%£*OA*XSl DKTJlLteYj
# A F T 0 0 1
ndard shot glass 
?en and white design
# A F T 0 1 0
# P P D 2 1 1
2 1/2" tall 
2 oz. capacity
Red, white, black and yellow designs 
of ship, man in rowboat and sun
# A F T 0 0 2
Standard shot glass 
White design
boufi&d/if
W h i s k V
# A F T 0 1 1
Set of two shot glasses; 2 3/16" tall, 1 3 /5  oz. capacity; 12-beveled with
white lettering and lines
# P P D  1 51
Standard shot glass 
Barbershop quartet: 
four white, pink and black faces 
around glass with music symbols
# A F T 0 0 3
Standard shot glass 
White design and measuring lines 
(1/2 oz., 2 oz., 1 1/2 oz.) on 
re v e rse
# A F T 0 0 4
2 3/8" tall
1 7/8 oz. capacity




# A F T 1 1 0
Standard shot glass 
Blue design
# P P A 0 3 9
Standard shot glass
Red and green design; gold rim
0
# P P A 3 2 1
Standard shot glass
Black and red design; gold rim
1
'SBJ \N  
LIZZIE
# P P  D 2 0  2
Standard shot glass 
Gold and black
# P P D 1 5 4
 ̂ 3/8" tall 
1 1/2 oz. capacity 
l̂ack design 
^-beveled bo ttom
# P P D 2 9 0
Standard shot glass 
Black and red
# P P A 4 2 1
Standard shot glass 
Black and red design
# PP D 2 9 1
Standard shot glass 
Black and red
# P P A 0 3 1
2" tall
1 oz. capacity 
Black design
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# P P A 11  0
dard shot glass 
rning After"
:n and blue designs
# P P D 1 7 4
'dard shot glass
wn Ya' Drive, Don't Drink"
-k design, green tint on bottom
# L N F 0 0 2
2 1/4" tall 
2 oz. capacity
Black, gold and white designs around 
g lass
# P P A 3 2 0
Standard shot glass 
"Booze Hound"
Red and white design
o f  A m
r n m m m ,
# L N F 01 0
2 1/4" tall
2 oz. capacity
White design and writing
# P P A 4 2 0  
Standard shot glass 
Black design
VERMOUTH
Set of four standard shot glasses
#PPD250 — "Sours Rye," yellow and black design, black lettering on 
re v e rse
#PPD251 -  "Manhattan Bourbon," green and black design, black lettering 
on reverse
#PPD252 -  "Daiquiri Rum," blue and black design, black lettering on 
re v e rs e
#PPD253 -  "Martini Gin,” orange and black design, black lettering on 
re v e rse
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# P P  D 2 5 2
(D escription p. 94)
# A F T 0 5 0
Standard shot glass 
Black design and lettering
# P S G 01  2
1 7/8” tall 
* oz- capacity 
Color: clear
# P P D 1 5 2
Standard shot glass
Black, white, red and green design of
two men toasting; red rim at top
# P P  D 2 5 3
(Description p. 94)
# P P D 1 5 0
Standard shot glass 
"Bottoms Up"
Black and yellow design, yellow 
le tte r in g
# P  S G 0 4 0
2 1/8" tall 
1 1/2 oz. capacity 
Color: clear
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u t l )
3 1 6  CHI 4 6  O V L Y  
10 o z
W A M t O X S




~ 4  O Z  
PAPOOSES 
2. o z
# J S  G 0 0 1
Jumbo shot glass 
4 1/4" tall 
16 oz. capacity
Blue lettering and design of Indian man's face and woman's 
face on white background
i S o t  v A 'r t  AkV.'fcO Li’JzX^C
16Ot. Sx fEVSE f cCM+' T  '
# J S  G 0 0 2
Jumbo shot glass 
4 1/4" tall 
16 oz. capacity 
’Tired Business Man's Nite Cap" 
Black lines and measurements, orange lettering 
Reverse: orange and black designs of secretary on 
businessman's lap; orange and black lettering
i>oz. \HS\Twtr W - lAu/s
4 as. Too /y\nck Cowe.vTic




After World War II, America prospered and the 
baby-boomer generation began in earnest. These baby- 
boomers traveled everywhere and the shot glass also 
experienced a boom era. Souvenir glasses from every 
state, tourist attraction and amusement park popped up 
out of nowhere and this tradition continues today.
Shot glass were cheap and they sold well at major 
tourist attractions. Amusement parks such as Cedar Point 
and King/s Island in Ohio and Pioneer City in Florida sold 
them. National Parks like Yellowstone and national land­
marks such as Mount Rushmore also sold souvenir shot 
glasses. Smaller and lesser known local tourist attractions 
like Mackinac Island, and Sault Ste. Marie, Michigan; the 
Long Branch Saloon in Dodge City, Kansas; Grand Can­
yon Caverns in Arizona; and the Garden of the Gods in 
Colorado began featuring them. The glasses from this time 
period were made in America and are heavy standard size 
shot glasses with thick bottoms. Since they were so inex­
pensive and small they were easy to carry home to family 
and friends.
Throughout the decades, advertising has never 
stopped. Paul Jones, Bacardi and Tequila Numero Uno
were some of the countless advertisers on shot glasses in 
the 1960s.
Many more innovations appeared on shot glasses 
besides advertising and tourist attractions. Games like 
dominos and cards, college memorabilia, picture patterns 
and even metric measurements were featured. Table­
spoon, teaspoon and ounces gave way to newer types of 
measurements. Smaller capacities were needed for meas­
uring by doctors, optometrists, pharmacists and others in 
the scientific community, and as a result, milliliters made 
their way onto the newer shot glasses.
Older glasses from the '50s and before contained 
cut and clear patterns, but in the '60s, picture patterns were 
applied to the exterior of plain shot glasses. Circles, 
flowers, shields, Greco-Roman designs, wavy bands, ani­
mals, and stars can be found among the patterns circling 
the entire glass. The '60s introduced a new generation, and 
its impact can easily be seen on shot glasses of that decade. 
A newer, bolder design was appearing, glasses were more 
colorful and craftsmanship was improving.
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# A S X 0 0 1
mdard shot glass 
hite lettering
verse: "En Mexico El Jaibol Se Toma
m"
The Soft 
\ W h i $ K e y
\  C A L V E R T
K_______________
  — -
# A S X 0 0 4
ndard shot glass 
rite lettering
# P P A 0 5 0
idard shot glass
ee identical designs of pink deer 
und glass
# A S X 0 0 2
Standard shot glass 
Gold design and lettering
fo ILL
# A S X 0 0 5
Standard shot glass 
Black and red lettering
# P D P 0 0 1
Standard shot glass 
Overlapping gold and orange circles 
around glass
# A S X 0 0 3  
Standard shot glass 
Red lettering
Reverse: red lettering and measurinj
lines (1, 1 1 /2  oz.)
# P P A 0 4 0  
Standard shot glass 
Brown, red and green design of a mai 
d o g  one small and two large 
pheasants
# P D P 0 0 2
Standard shot glass
Four yellow and brown flower
blossoms around glass
# P D P 0 0 3
Standard shot glass




# P D  P 0 0 4
Standard shot glass
Blue and gold designs around glass
¥
# P D P 0 0 5
Standard shot glass
Gold designs on white background
around glass
# P D P 0 0 6
Standard shot glass
Red, green and yellow bands around
glass
u # P D P 0 0 9
£j*krd shot glass 
d and white designs around glass
# P D P 0 0 7
Standard shot glass 
Alternating red and gold designs 
around glass
# P D P 0 1 0
Standard shot glass
# P D P 0 0 8
Standard shot glass
Gold and black designs around glass
# P D P 0 11
Standard shot glass
Gold designs with possible white, blue Black designs on gold background 
or orange background around glass
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# P D  F 01  2
tandard shot glass
ireco-Roman gold designs on white
ackground around glass
Standard shot glass
Greco-Roman white d^-dgns on olive
green background arrV'^d glass
# P D P 0 1 5
indard shot glass 
)ld and white designs
# p d  r  o J 6
Standard shot glass 
Light blue and gold d^-igen
# P D P 0 1 8
ndard shot glass
ite, gold and burgundy designs
# p D r 0 1 9
Standard shot glass 
Gold and white design
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# P D P 0 1 4
Standard shot glass 
Gold and black design
# P D P 0 1 7
Standard shot glass 
Gold and gray design
# P D P 0 2 0
Standard shot glass 
Black and pink design
# P P  G 0 1 0
Jtandard shot glass
;ix alternating gold and black
lominoes around glass
Two standard shot glasses from a set 




#PPG004 -C lubs (black)
four; all feature a royal flush and are
# M S G 0 0 2 
2 1/2" tall 







# M S  G 0 0 1
2 1/4" tall 
1 1 /2  oz. capacity 
"Science Products Co., Inc., Chicagc 
1 1 1 . "
Colors: yellow or red
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43
e similar tourist standard shot glasses; gold and turquoise designs with gold lettering
H002 - ’’Kings Island" with roller coaster on reverse
D001 -  "Mount Rushmore" with 16 small stars on reverse
rrool -"Yellowstone National Park" with park attractions around glass
IVOSAtlJt C JTY
# T AZ 0 01
dard shot glass 
vn designs and lettering
VU xJ a W -
3ila/n2L 
MICHIGAN
# T M 1 0 01
‘dard shot glass
ign of horses and carriage on 
erse
i lettering on black background; 
I and black design  
lade in 1980s
o fr  tX tu  & 0 0 5
C O L O  Z  A  D o  
P/ASS tttK .h L T . I j ,
tA t
# T C O 0 01
Standard shot glass 
"Garden of the Gods"
Light Blue and black design and 
le tte r in g
oumoed m 2
DODfrB CITY, KANSAS
# T K S 0 0 1
Standard shot glass
"Long Branch Saloon" on reverse
Black designs on red background
Y o r k  c i t y
# T M 1 0 0 2 
Standard shot glass 
Design of freighter and International 
B ridge
Gold and blue design; blue lettering on 
re v e rs e
# T N  Y0 0 1  
Standard shot glass 
Gold and turquoise designs
70
P I O N E E R  C I T Y
wOZflGALB; FLA-
# T F L 0 0 1
Standard shot glass
pioneer City attractions around glass 
Gold and turquoise design (similar to 
three on previous page)




# T O H 0 01
Standard shot glass 
Cedar point attractions around glass 
Gold and turquoise design (similar to 
three on previous page)
# U M 1 0 01
Standard shot glass
University of Michigan, Class of 1966
Blue design and lettering
# T F L 0 0 2
Standard shot glass 




By the 1970s, shot glasses from major tourist at­
tractions had become the most abundant type available. 
They were sold from Florida to Alaska and from Maine to 
Hawaii. One interesting facet developed during this time 
for the tourist industry was the alum inum  handle-holder. 
The glasses themselves are separated and can be pulled 
out of the holder unless glued in. They would not be shot 
glasses if the handle was part of the glass. The glasses are 
all colored similar to those produced during the Depres­
sion. The aluminum handle holders contain the design of 
the tourist destination and are made in Japan.
Shot glasses made in Taiwan gained a foothold 
during this decade. Many Taiwan-made glasses have 
black designs on colored backgrounds. Only part of the 
glass is colored on the exterior; the glass itself is clear. The 
most common backgrounds are white, yellow, blue, or­
ange and red. Identical designs are usually placed on all 
these different colored backgrounds.
Advertising took a new turn. Major distilleries 
advertised, but in addition advertising for tiny local estab­
lishments with names like Sonny's Bar and The Brass Rail 
could be found. Some advertising like Palombo's and The 
Sax Qub was found on double shots. Pharmacies, liquor 
stores and even clubs such as the American Legion all 
imprinted their ads on shot glasses.
Other major companies began their own tradition j
of producing shot glasses. Jim Beam for instance, pro- ’
duced shot glasses in porcelain and continued this into the -
next decade. Coca-Cola, a long time m anufacturer of j.
collectibles, began an annual tradition in 1977 of produc­
ing a Christmas holiday shot glass. This was so successful ^
that Coca-Cola has come out with a new Christmas shot j
glass every year since. The company also produced a few j
others in the early 1980s, for advertising purposes only, t
Along with advertising, patterns and universities contin- ’
ued to app>ear in ever increasing numbers.
As in the 1940s, sets of similar shot glasses were 
once again popular and the symbols of everyday life began 
to show up  on shot glasses. His and hers, game birds, Jack 
Daniels and traffic signs were just a few that appeared 
during this decade. Two interesting shot glasses that are 
probably part of a set were produced during America's 
bicentennial. One shows a tavern door of The Cocked Hat, 
which originally opened in 1765. The other shows the 
American eagle with stars on a shield and the word 
"Temperance." This signifies that even though alcohol is 
so much a part of our culture, abstinence from it and the 
movement against drinking has never really abated.
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m M e
# A N S 0 0 1
# A N S 0 0 4
T £ M f v £ S S £ £
' WHi SJcEY
Standard
# A N S 0 0 7
Gn
shot glass
een and gold design
0 LP
*
v 6 \i$ < £
# A N  S 0 0 2  # A N  S 003
Set of four standard shot glasses; gold designs, black lettering
Mvrur-y w),.tj>i£s-Ttf£&Ul
# A N S 0 0 5  
Standard shot glass 
W hite lettering
f o  m. r  R.0S&
T l P ^
K E N T U C K Y
S T R A I G H T
Q O U R & O N
# A N  S 0 0 8
Standard shot glass 




# A N S 0 0 6
Standard shot glass
White lettering; gold line and trim







# A N S 0 2 0
2 1/2" tall 
2 oz. capacity





C ocK ta; I -JV\:x
Z  }&&£/{
# A N S 0 2 1
1/2" tall 
: oz. capacity
led design; measurements in jiggers 
md ounces on reverse
# A N S 0 4 0
2 1/4" tall 
2 oz. capacity 
Molded clear lettering
% O C C lL £ ,
WIA/£S ' L lQ V ofcl 
\OV£ ZISS Z££-/nAlAfl 
SA&ASOTA, PLA. 
REGGIE LlC at A
# A N S 0 5 2
Standard shot glass 
Slack lettering
^ ' Q l W  
c \ S E V E N  STttH xŝ
# A N S 0 2 5
2 1/2" tall 




# A N  S 0 50
Standard shot glass




93  7 CENTAL  
S I  P E T & j  T L A .
9 m  t  s - w i
# A N S 0 5 3  
Standard shot glass 
Red lettering
m  a '£
979
# A N S 0 3 0
2 3/4" tall 




\ i m - 2 7 & s t r e e t \
SA Z A SOT/t, T L A .
# A N S 0 5 1  
Standard shot glass 
Red lettering
H E R S C H E K - X E E D I  
P H A R M A C Y  I
c m  '7 % - i a f  /
d
# A N S 0 5 4
Standard shot glass .
Black lettering and measuring lines 
on reverse
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# A N S 0 5 5
Standard shot glass 
Red design
# A N S 0 7 1




A  S H OT  A T
\ Y o u f c  e o s m s s i
# A N S 0 5 6  
Standard shot glass 
Black design
C C N T E W P o M  
Z E S O Z T
# A N S 0 8 0
Standard shot glass




fA S A D B JV A j
# A N S 0 7 0
Standard shot glass 
Red design
OWOSSO A E Z l £
# A N S 1 0 0
Standard shot glass 
Red design
U tfo *  Cjub 
6wossc^ WicHltA*/
%
# A N  S 1 0 1
Standard shot glass  
Sine design
# A N S 1 2 0
Standard shot glass 
Blue design
# P P  C 0 7 0
Old-fashioned glass 
2 1/4" tall 




^ 5 ax C
:s n  mcmchoi
#DSA300








Double shot glass 
Black lettering 
16-beveled bottom
2 m  phtsAiM e<L 
R iv r  /f\KH.
#DSA303
ouble shot glass 
lack lettering
#DSA304 
Double shot glass 
Blue lettering
P L A Y  d O Y9LAY&Y
#DSA305 




# P D P 1 0 0
Standard shot glass 
White designs around glass
Ci s *
s ^ a n y  ®misj 
23 ti-
# P S H 1 0 0
Standard shot glass  
Red design
# P D P 1 0 1
Standard shot glass
White lines, red hearts and yellow
rectang les
f  T / / V I
# P S H 1 01
Standard shot glass 
Green design
# P D P 1 0 2
2 1/8" tall 
1 1 /3  oz. capacity 
Orange lines with black spots aroun 
g lass
# P S H 1 0 2 
Standard shot glass 
Red and black design
^  of four standard shot glasses; all with black designs and lettering on reverse and thick silver rims on top
ipBA500 ~"Ring Necked Pheasant"
^ASOi -"Canvasback"
0 ^ 5 0 2  -"C anada Goose" 
o^rth glass on next page)
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#PPA503 -"G ro u se "  
(Description page 112)
# P P  D 30  3
# P P A 5 0 4 # P P D 3 1 8
Standard shot glass 2 1/2" tall
Two red, black and green pheasants; 2 oz. capacity
seven smaller birds Red design
# P P D 3 0 1
# P P  D 3 0 4
# P P  D 3 0 2
# P P  D 30  5
-t of six shot glasses; 2 3/8" tall, 1 3 / 4  oz. capacity 
U with large black and red  numbers
,et of four shot glasses; 2 1/2" tall, 2 oz. capacity; all have two traffic signs 
:ppD306 — RAILROAD CROSSING with MERGING TRAFFIC on reverse; yellow  
nd black
PPD307 — NO PARKING with STOP on reverse; red and white 
PPD308 — NO LEFT TURN with ONE WAY on reverse; black and white 




T U ( { N
Hers tfeu jsr  Q * » \
Set of two standard shot glasses 
Black designs 
#PPD310 -  "His" 
#PPD311 -  "Hers"
Set of two standard shot glasses 





# P P D 3 1 4
IT  tall 
z. capacity
nge and black design
CQCKBO HAT
# P P D 3 1 5
2 1/2" tall 
2 oz. capacity 
Blue and black design
# P P D 3 1 9
2 1/2" tall 
2 oz. capacity
Gold, blue and orange design
# P P  D 3 2 0
ndard shot glass
g e n u i n e
SHOT
G L A S S
r \  -  ■
# P P D 3 2 1
Standard shot glass
1 lettering, red measuring lines on Black lettering, red measuring lines
# P P D 3 3 0 
Standard shot glass 
Light blue and black design
/e r se on reverse
W/ldl/k
M a n a g e r
#e-Fo rested/on 
Expert
:t of four shot glasses; 2 1/2" tall. 2 oz. capacity 
PPD338 -"W ater Conservationist," yellow and black 
PPD339 --"Wildlife Manager," blue and black 
PPD340 -"Reforestation Expert," green and black 




# F P  D 3 3 7
(Description on page 115)
# U N C 0 1 0
Standard shot glass 
Four light blue tarheels
St̂ dard
# T A Z 0 21
Gold
shot glass
M Z L O N
and black roadrunner design
# U I N  0 01
Standard shot glass 
Gold and black design
# T A K O 10
2 3/8" tall 
1 oz. capacity
Set of six colored glasses (green, 
yellow, dark purple, light blue, 
purple) in aluminum handle-holders
# T  A Z 0 2 5
Standard shot glass




# U M 1 01 0
Standard shot glass 
Red design
# T A Z  0 20
Standard shot glass 
Black and yellow design
T6M6srdA/£ ArtJZoyi/A
# T A Z 0 40 
Standard shot glass 
Red on white background
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# T C 0 0 2 0
mdard shot glass 
le and red design
mQVTtcZLLC)
Of ThoniAS J£ff£/?S6A/
# T D C 011
indard shot glass 
id or black design
I o i-id  a
# T F L 0 2 5
andard shot glass
°ld and blue designs around glass
# T C O 0 2 1
Standard shot glass 
Black and orange design
F L O f i l t D *
# T F L 0 2 0 
Standard shot glass 
Three identical orange and green 
designs
(.10 K104
# T F L 0 2 6
Standard shot glass
Green and orange designs around glass
# T D C 0 1 0  j
Standard shot glass j
Green design on white background j
F L O R \ O A
# T F L 0 2 1
Standard shot glass
Two identical orange, green and white
designs
f - L Q . f i  I D A
Ml
# T F L 0 3  0
Standard shot glass
White design on gray, background
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# T F L 0 3 1
Standard shot glass
Orange design on white background
# T F L 0 5 0
Standard shot glass 
Blue design
# T  G A 0 1 0  
Standard shot glass 
Black design on red background
Tou-ê
# T I L 0 1 0




# T IL  0 11
Standard shot glass 
Gold and black design
YLA(jp
# T I L 0 1 2
Standard shot glass 
Gold and black design
1 / V D 1 A / V A
i*A7£ $!fD
q. # T I N  0 1 0
^ndard shot glass
Ue'green and gold framed designs
K A N S A S
\ JHB SW?LOW££ s m £ j
# T K S 0 2 0
Standard shot glass
Black design on yellow background
■ora/  c p tP iw r o f
# T K Y 0 0 1
Standard shot glass 
Red on white background
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# T MI  0 2 0
ndard shot glass 
ro identical yellow designs
* T A M u h /n £ N o M  FAi
# T M 1 0 3 9
ndard shot glass
ree color patterns: red on white or 
ar; green on white
T c HZG- Aa/
# T M I 0 2 5
Standard shot glass
Black design on red background
Z h  q y j m c n o n
# T M I 0 4 0
Standard shot glass
Red, green, purple and black design
# T M I 0 3 0 i
Standard shot glass ;
Red design j
------------------ I
YAC  IS L A N D ;
# T M 1 0 41
Standard shot glass 
Blue design
# T M 1 0 4 2
IT  tall
/8 oz. capacity
pie glass in alum inum -holder
# T M 1 0 5 0
Standard shot glass
Blue design
It S te . m,
MlCH>
w t a l
# T M 1 0 6 0
Standard shot glass
Black design on white background
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^ \ S S O U A l
jUf&dU*
SH6W/YI£ STAT&
K T M O O I O
Standard shot glass 
Blue design
# TN VO 1 0
Standard shot glass
las  Vegas" in black lettering on
orange background
Wl SSOURl
T W /H d  U U B t M T
# T M O 0 1 1
Standard shot glass 
Red and black design
# T N MO 10
Standard shot glass 
Black and orange design
S S O U r L
# T M O 0 1 2
Standard shot glass 




# T N  Y 0 1 0
Standard shot glass 
Black and gold design
oSotc
# T N  Y 0 2 0
tendard shot glass
°̂ d design on frosted background
P O A / T A A / A
# T N  C 0 1 0
Standard shot glass
Blue and gold design
R. P n  j
? t A k s  t ^OHIO




# T  O H 0 2 1
dard >hot glass 
• design
PRQ1 0
\dard shot glass 
age and blue design
# T O K 0 1 0
Standard shot glass 
Black and orange design
m i l  Drv<) otSaudk
0(U& STott
# T S D 0 20
Standard shot glass 
Black and gold design
# T P A 0 2 0
Standard shot glass
Red, white, blue, gray and black
design
# T T  N  0 1 0  
Standard shot glass 
Blue design
iT E M V 6 .
# T T N 0 1 1
ndard shot glass
ck de; dgn on red background
# T T  N 0 1 2
Standard shot glass
Red design on white background
# T T N 0 3 0
Standard shot glass
Black design on orange background
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0
# T T  N 0 31
Standard shot glass
Black design on white or green
b a c k g r o u n d
# T T X 0 11
Standard shot glass




# T T N 0 3 2
Standard shot glass
Blue design on white background
# T T X 0 1 0
Standard shot glass 
Black and orange design
# T T N 0 5 0
Standard shot glass
Blue, black, brown and red design
rtft
S T A T E
# T T N 0 2 0
Standard shot glass
Black on yellow design of state;
frosted glass inside and out
W X iC O A / j f X A /
# T  W I 0 1 0
Standard shot glass




As I have previously stated, I believe that drinking 
ittem s in America have had a direct effect on the history 
shot glasses in this country. W ithout hard liquor, the 
>ed for tiny shot glasses would not have existed. The 
ist, the present and the future are all continuing their 
ipact on shot glass production and the designs applied to 
e glasses.
Alcohol abuse has been a serious problem for 
nturies and is certainly a serious social problem today. It 
fects society in a negative way and is blamed for any- 
here from 50,000 to 100,000 deaths each year in America. 
ie crackdown on drunk drivers is getting more attention 
om people in all walks of life, but the problem still exists.
Today, over fifty years since the repeal of Prohibi- 
on, Americans spend 60 billion dollars annually on alco- 
d1 and consume 2.75 gallons of pure alcohol per capita, 
hat 2.75 gallons breaks down to two gallons of 100-proof 
rhiskey, two gallons of wine, and 25 gallons of beer per 
ipita. Some argue that compared to that spent on alcohol, 
a identical amount is spent on court fees, work loss, 
:cidents, sickness, injuries, rehabilitation and death, all 
rought on by the abuse of alcohol.
Some states like Nevada, Washington and New 
lampshire and the District of Columbia are the biggest 
er capita consumers of alcohol. Utah, where I have not 
et discovered shot glasses, is the lowest consumer. We 
an surmise that the obvious reason for this is the influence 
f the Mormon Church.
Drinking is not a prerequisite to collecting shot 
;lasses. My collection is displayed or stored away in 
oxes. All of my fellow collectors also display their glasses 
nd do not use them for consumption. I collect them for the 
ame reasons that my friend collects paperweights—for 
heir beauty and their history. Unfortunately, it is simply 
n American tradition to drink.
Much of our whiskey tradition is rooted in south­
ern states like Kentucky and Tennessee. Grain whiskey 
vas first produced in the U.S. in Kentucky. Some of the 
nost famousbrands of American whiskey, i.e. Jack Daniels 
md Southern Comfort, originated in Tennessee. Both 
states nurture antebellum southern tradition and hospital- 
ty, along with an isolated country life.
Lynchburg, Tennessee, where Jasper Newton 
Daniel founded his distillery in 1866 still boasts of country 
ife. Folks still talk about old gentlemen whittling away on 
mtique benches, children catching tadpoles in Mulberry 
-reek, the aroma of freshly cut hay and Sunday afternoon
gatherings involving several generations. Shot
glasses are found in abundance in these regions.
Another time-honored and respected country 
tradition is moon shining. Many older people, especially 
those in Southern regions, grew up believing that store 
bought "red" whiskey was poison and even fatal com­
pared to "white" lightning. The moonshine business is 
still alive and well, dating from Prohibition and peaking 
throughout the '40s and '50s. Old folks are still proud of it. 
One hundred to 190 proof moonshine, canned in legen­
dary mason or fruit jars, is now bottled in cheaper plastic 
jugs. Marijuana and drugs have encroached on moonshin- 
ing as a business, but moonshining is still important to 
many in the south.
The wheelman, who in mountain moonshine terms 
is an expert driver who hauls liquor from the still directly 
to the market, is also alive and well. A famous car maneu­
ver called the "bootleg turn" and performed by stunt men 
in movies was invented by moonshiners during Prohibi­
tion. It is a high-speed m aneuver used when a road block 
is sighted. To turn the car around as quickly as possible at 
high speed is no easy feat. It involves slamming on the 
emergency brake which locks up the rear wheels, steering 
the wheel about a quarter of a turn to the left, and when the 
back end begins to swing around, steering the wheel 
straight again. All in a matter of seconds, the car, if the 
driver performs well, is traveling at the same speed in the 
opposite direction.
Famous moonshine-producing counties include 
Franklin County, Virginia, and Bedford County, Tennes­
see. One company makes thick plastic jugs specifically for 
the liquor trade. "Nip Joints" still exist where 50c and $1 
shots of moonshine can be purchased, as well as gallons for 
about $10.
Illegal distilleries are constantly on the lookout for 
the FBI, ATF, ABC, state police and local law enforcement 
officers. Airplanes and heat-sensing infrared equipment 
are used to locate well-camouflaged stills. Typical first 
offenses in a state like Virginia can bring three year prison 
terms or $10,000 in fines.
A famous raid in the late '70s took place in Fran­
klin County. A police officer discovered that a cemetery 
contained new fake tombstones and plastic flowers. The 
road supposedly ended at the cemetery since a row of pine 
trees stood behind it. But the pine trees had all been cut, 
laid in pieces of pipe and then buried. The road apparently 
continued a little farther to some moonshine stills.
Another major raid was to a site with eighteen 800- 
gallon stills in operation. After expenses, including grain,
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sugar/ yeast and payment of workers, the moonshiner 
cleared an estimated $8,000 a week.
The '80s have brought on a whole new dimension 
to the shot glass. Besides college names and mascots, fra­
ternities and sororities now promote themselves on shot 
glasses. Even the Republican National Convention in 1980 
advertised with an elephant on a shot glass. More aspects 
of everyday life, including sports like baseball, football, 
soccer and even hockey are now featured. Porcelain 
replicas (black coated shot glasses) have resurfaced like a 
few produced a century earlier. Frosted shot glasses 
similar to those manufactured over 50 years ago have also 
reappeared. Two new companies are now producing high 
quality shot glasses with expensive materials.
One big company in decorating shot glasses today 
is Culver. It is embossing shot glasses that retail for $3 to 
$6 each. The work is superior and easily detected. Culver 
generally uses 22 karat gold on most of its glasses in the 
edging, lining and the design itself. The company is inno­
vative in the field and has recently produced frosted 
glasses with intricate gold designs, a Trivial Pursuit shot 
glass, fancy tourist glasses and a complete line of Christ­
mas shot glasses.
The other company is Fort. Fort is well know for 
its fine pewter souvenirs and has expanded into the shot 
glass market. Fort, as well as others, attach pewter designs 
to the exterior of shot glasses, another design innovation of 
the '80s. Pewter shot glasses range in price from $5 to $10. 
Fort has actually combined its pewter with another shot 
glass invention and now produces square shot glasses. 
The square shot glass is two and one-half inches tall and 
has a capacity of two ounces. Some of the finest shot 
glasses made today are these square glasses. Jack Daniels 
has also advertised two separate designs on square shot 
glasses: one with a fired design, the other with elegant 
etching. The etched glass sells for about one dollar more 
than the other.
Companies featuring fine china and crystal are 
jumping into the shot glass market. Lenox has recently 
introduced a deep cut shot glass that is made in their classic 
“Charleston" pattern and retails for about $20. The Block 
China Company has also marketed a crystal shot glass for 
ab°ut the same price.
The popularity of tourist shot glasses is so great 
I have concluded that this market is going to last for a 
*0n8 time. Where there is a tourist attraction, a shot glass 
probably be found. I have included a small map of 
Michigan (my home state) to illustrate my point. Attrac- 
bons in many states probably feature tourist glasses for 
similar to those found in Michigan. In my travels 
^oughout the country, I have come across designs that 
are the same, but the writing represents whatever tourist 
fa c tio n  I am currently visiting. Along with the usual 
s °tglasses, porcelain replicas and frosted glasses are now
primarily found in the tourist industry.
W hat does the future hold for shot glasses? With 
increasing production and a growing dem and for them by 
collectors, shot glasses definitely have a bright future.
The remaining pages of this chapter picture shot 
glasses from the 1980s.
Over 100 shot glasses could be found in Michigan alone in 
the last decade. In addition to the num ber listed by these 
cities, several general Michigan tourist glasses can be 
found in many different cities. I have personally pur­
chased over 50 shot glasses in the city of Frankenmuth 
(mostly foreign). Frankenmuth is a "German" town and 
one of Michigan's biggest tourist attractions. They import 
thousands of items from Europe.
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Desk Flask Pocket Flask # P P C 2 0 1
A 2 2 8 4 1  A2 2 8 4 2  Straight Shot Glass
A 2 2 8 1 8
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# A N  EO 01
Square shot glass 
White etching
# A N E 0 0 5
2 3/4” tall 
11/3 oz. capacity 
Yellow porcelain
- # A N E 0 5 1
jp k r d  shot glass
ack and white design
d ^ c Y .  ^ ) a r \ i e l 5 |  
m i s  HEY
# A N E 0 0 2  
Square shot glass 
Gold and black design
J o ^ n r i i t -
W % \ k e . r T„
# A N E 0 1 0  
Standard shot glass 
Red lettering; red and gold design 
man on reverse
tf£UC0
n q v e t f r
# A N E 0 0 3
2" tall
2 oz. capacity 
Gold design
# A N E 0 5 0  
Standard shot glass 




# A N E 0 6 0
2" tall
1 oz. capacity
White, red and green; gold rim
# A N E 0 8 0  
Standard shot glass 
Red, white, blue, and gray
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# A N E 9 0 0
ndard shot glass 
graved letters
# P P A 6 0 1
indard shot glass 
liver "Hunting Dogs" 
d-brown and gold
# P D  P 2 1 0
Standard shot glass
Green and red rose pattern; 1 oz.
green measuring line on reverse
# P P A 6 0 2
Standard shot glass 
Culver "Game Birds"
Red-brown, white, black and gold
jJ T T L E  
HOT +
# P P A 6 2 0 # P P A 6 2 4
®dard shot glass Standard shot glass
râ ge design on white background Blue design
# P P A 6 0 0  
Standard shot glass 
Culver "Ducks" 
Red-brown and white
# P P A 6 0 3
Standard shot glass 
Culver "Cats"
Gold on frosted background
# P P A 6 2 5
Standard shot glass 
Blue and white design
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# P P A  6 2 6
Standard shot glass 
Black design
# P P A 6 2 7
Standard shot glass 
Red design
# P P A 6 3 1
Square shot glass 
Fort
Pewter design
Square shot glass 
Fort
Fevvter design
# P P A 6 3 4
# P P A 6 3 2  




Square shot glass 
F o rt
Pewter design
# P P A 6 3 0
Square shot glass 
F o rt
Pewter design
# P P A 6 3 3  








# P H S 0 0 1
andard shot glass 
ulver "Christmas” 
old and red design
# P H S  0 0 4
tandard shot glass
'.ulver "Christmas"
hree identical red, white, black and
old Santa Claus designs
# P H  S 0 0 7
landard shot glass
-ulver "Christmas"
led and green Poinsettia design
# P H S 0 0 2
Standard shot glass 
C ulver "Christmas"
Red, green and gold design on frosted
background
# P H S 0 0 5
Standard shot glass 
Culver "Christmas"
Gold wreath on frosted background
# P H S 0 0 8
Standard shot glass 
Culver "Christmas"
Red, green, white and gold design
# P H  S 0 0 3 
Standard shot glass 
Culver "Christmas"
Green and white design on red 
background; same on reverse
# P H S 0 0 6
Standard shot glass 
Culver "Christmas"
Twelve frosted frames; red, white, 
green and gold Christmas designs
# P H  S 0 0 9
Standard shot glass 
Culver "Christmas"
Red, green, white and gold design
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# P H S 0 1 0
Standard shot glass 
Culver "Christm as”
Blue, orange, green, gold and frosted 
design
C U R  I S T W A S
19 80
N E W  . YEAR.
# P H S 1 0 4
Standard shot glass 
Green and red design
# P H S 0 11
Standard shot glass 
Gale Litvak
White, red, green, gold and frosted
desigi
# P H  S 1 0 5
Standard shot glass
Red design on white background
# P H S 1 0 3 
Standard shot glass 
Red and black design
# P H S 1 0 6
Standard shot glass
Red design on white background
/VI e u y
\ C M I S T M A S
1983
# P H S 1 0 7
Standard shot glass
design on w hite background
# P H S 1 0 8
Standard shot glass
Red design on white backround
MERRY
CHRIST/ h A S
19 8$





# P H  S 1 1 0
tndard shot glass 
0-year a n n iv e rsa ry  
mmemorative 
d and white design
# P P C 2 0 2
himmering Delight" pattern  
[asort Glassware Co.
15/16" tall 
1/4 oz. capacity 
olor: clear
■ ■ I  I  I
1. ■ ■ ■ r
3
# P P  C 2 3 1
'tandard shot glass 
.ulver "Quartz Black" 




# P H S 1 1 1
Standard shot glass 
Red and green design
"Charleston 
Lenox 
2 3/8" tall 
2 oz. capacity
# P P  C 2 0 3  
pattern
♦
# P P C 2 0 0
2" tall
1 oz. capacity 
Color: clear 
Ringed bottom
# P P C 23 0
Standard shot glass 
Culver "Valencia"
Gold and green tints
"U6VTY CavTJSSTS F/h/UV
# P P G 1 0 0
Standard shot glass 
Culver "Dealer’s Choice"
Blue, black and red design on frosted 
background
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# P P G 1 01
Standard shot glass 
Culver "Trivial Pursuit"
Gold lettering on blue background
# P P D 4 0 0
Standard shot glass 
Culver "Nickel Beer"
Gold design
# P P D 4 0 1
Standard shot glass 
Red and orange design
# P P D 4 0 2
2 1/4" tall 




# P P  D 4 0  3
Standard shot glass
Red lettering and measuring lines
# P P D 4 2 0
Standard shot glass
Black lettering and Viking design
J
# P P  D 4 4 0
Standard shot glass 
Culver "Golden Clipper" 
Frosted background
# P P  D 4 4 1
[landard shot glass 
-ulver "Rolls Royce"
Jold and black design
# P P D  44 2
Standard shot glass 
Culver "Laredo"
Gold design
# P P D  4 4 3  




# P P D 4 5 0
idard shot glass 
k and green design
# P P D 4 6 2






# P P D 4 6 0
Square shot glass 
F o rt
Pewter design
# P P D 4 6 3




# S C A 0 0 1
Standard shot glass 
Red and green design
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■CZ_
# P P D 4 6 1
Square shot glass 
F o rt
Pewter design
# P P  D 46  4
Square shot glass 
F o rt
Pewter design
# S C A 1 0 0
Standard shot glass
Gray, black and white design
# S I L 1 0 0
Standard shot glass
Blue, orange, white and black design
6 a l t i . / n o  t e
# S M D 0 0 1
Standard shot glass 
Orange and black design
# S M I 0 0 1
Standard shot glass
Blue, white and orange design
# S M I 0 0 2
Standard shot glass
Blue, white and orange design
# S M I 0 0 3  
Standard shot glass 
Blue and orange design
# S N Y 0 0 1  
Standard shot glass 
Red, white and blue design
# S N Y 0 1 0
Standard shot glass  
^>ite and orange design
# S OHOOl
Standard shot glass 
Cleveland Indians 
(No picture available)
r i T r s m w
Psnouins
# S P A 0 0 1
Standard shot glass




# S P A 0 0 2
indard shot glass 
ack and yellow design
# S U S 0 0 3
pare shot glass  
ort
;wter design
quare shot glass 
ort
ewter design
# S U S 0 0 6
# S U S 0 0 1  
Standard shot glass 
W hite lettering
# S U S  0 0 4




# U A L 0 1 0
Standard shot glass
Red, black and gray design
# S U S 0 0 2
Square shot glass 
F o rt
Pewter design
# S U S 0 0 5  
Square shot glass 
For t
Pewter design
? q d  y n a .
#UAL011
Standard shot glass
Red and gray design
100
# U  A R 0 0 1
Standard shot glass 
Red and white design
# U  A R 0 1 0
Standard shot glass
Red and black design
# U I N O 10 
Standard shot glass 
Green design
# U K  Y 0 1 0
Standard shot glass
Gold, blue, white and black design
# U M 1 0 5 0
standard shot glass
dear with etched design
# U K  YQ1 1
Standard shot glass 
Multicolored design
erf
# U K  Y 0 1 2
Standard shot glass 
Blue and gold design
# U M 1 0 51
Standard shot glass
Blue and yellow design
# U M 1 0 5 2
Standard shot glass
Blue or blue and yellow design
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# U M 1 0 5 3 
idard shot glass 
; and yellow-orange design
v t f i v e R s z r Y  
M i c H X & A
# U M I 0 5 4  
Standard shot glass 
Gold and blue design
# U M 1 0 5 5
Standard shot glass 
Blue and yellow design
I
m
# U M 1 0 5 6
tidard shot glass 
e and yellow design
# U M 1 0 5 7 
Standard shot glass 
Blue or blue and yellow design
# U M 1 0 5 8
Square shot glass 
Pewter design








# U M I 0 8 2
Standard shot glass
Green or green and white design
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# U M  10 8 3
P o m  O f
Square shot glass 
pewter design
# U M 1 0 8 4 
Square shot glass 
Pewter design
f c m M  tea
# U M  I I  0 0 
Standard shot glass 
Black and yellow design
?  0V © 'f 
$  „
# U N  CO 20
Standard shot glass 
Blue design
U n i v c m t i
o r t i x  C a r o } ! ]
# U N  C 0 2 1  
Standard shot glass 
Light and dark blue design
n
# U O H 0 1 0
Standard shot glass 
Black, green and pink design
# U O  K 0 1 0
shot glass
^d, white and black design
# U T N  010
Standard shot glass 
Orange and gold design
I
# U U S 0 0 1
Standard shot glass
Yellow, brown, white and black
design
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# U U S 0 0 2
idard shot glass
e, yellow, gray and black design
# U U  S 0 0 3 
Standard shot glass 
Red, blue, white, yellow and black 
design
# U U S 0 0 4 
Standard shot glass 
Gray, black, white and red design
# U U  S 0 0 5
indard shot glass
ick, yellow and blue design
# U U  S 0 0 6
Standard shot glass
Red, white, black and yellow design
# U U S 0 0 7
Standard shot glass
White, black, purple, yellow and red
design
# U U S 0 0 8
shot glass
ack and green design
# U U S 0 0 9
Standard shot glass
Green, black and red design
# U U S 0 1 0
Standard shot glass
Black, brown, gray and blue design
104
# U U S 0 1 1
Standard shot glass
Red, white/ yellow blue and black
design
# U U  S 01 2
Standard shot glass
Red, yellow, green black and gray
design
# U U S 01 3 
Standard shot glass 
Blue, yellow, gray and black design
# U U S 01  4
Standard shot glass
Brown, yellow and black design
# U U  S 0 1 5 
Standard shot glass 
Red, yellow, black and gray design
iLA*0 of- jie (urt
# T A K 1 00
Standard shot glass 
Gold and black design
# T A L 101
Standard shot glass
# T  A L 1 0 0
Standard shot glass 
Gray, yellow, orange, green and black Red and black design 
design
(S lM F i
W uJ\tsVi U t ,




# T  A R 1 0 0
idard shot glass 
nge design
# T C Al OO
Standard shot glass 
Gold and black design
# T C A 12  0 
Standard shot glass 
Blue-green lettering or blue and green on 
frosted glass
£ u i D
# TC A 1 21
tidard shot glass 
e and white design
J R i ) C £  6  o o s
# T C A 1 3 0
Standard shot glass 
Gold design
# TC A 1 3 1
Standard shot glass 
Black design
# T C 0 1 0 0
ndard shot glass 
design
# T C O 1 2 0
Standard shot glass 
Blue design
B r e c k e n  r /c L  a  e
# T C  0 1 2 5
Standard shot glass
Black design; gold rim
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# T C 0 1 2 6  # T  C T 1 0 0  # T C T 1 0 1
Standard shot glass Standard shot glass Standard shot glass
Culver Blue design Black design on orange background
Gold design
t-T
# T C T 12  0
Standard shot glass 
Pewter attached to exterior
# T C T 121
Standard shot glass 
Pewter attached to exterior
U.f. CAP/rat.
<Uy£
# T D C 1 0 0
Standard shot glass 
Multicolored design
# T D  C l  01
Standard shot glass
red, green and black design
# T D C 102
Standard shot glass 
Orange and black design





CiuO O w « .
VIlAlVi- rav
# T D  E 1 0 0
rare shot glass
,vter attached to exterior
D £ L A \ a/ A%& 
C Z ^
* w >
# T D  E l  01
Standard shot glass
Black design on blue background
d e l a w
SM ALL WON
# T D E 1 0 2 
Standard shot glass 
Black and yellow lettering on white 
background
VELAujf i tg^
# T D  E 1 0 3
indard shot glass
Kite, black and blue design
# T F L 1 0 0
Standard shot glass 
Green and black design
# T F L 1 0 1
Standard shot glass 
White or pink design
# T F L 1 0 2
sndard shot glass 
range and gold design
o f S'qndj
■Mj'.n 'ne Sh&l Should & bej
S ;ve  0 o \ J £ $  o f  /W < ?  q f t  f j  
i  erM>nn5>£? M / S  / e j e i o d  
b o  / V Pc.Of c e  Cjnc$ dal/?
Qfy-fhJ
# T F L 1 0 3
Standard shot glass
White design and lettering: "Legend of
the Sand Dollar"
# T F L 1 0 4
Standard shot glass 
Orange design
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# T F L 1 0  5
Standard shot glass
Orange, yellow and brown design
# T F L 1 2 0
Standard shot glass
Pink and white design
# T F L 1 2 1
Standard shot glass
Yellow design and lettering: "Key
West” or "Key Largo"
# T F L 1 2 2
Standard shot glass
Blue, green and white design on
pewter attached to exterior
# T F L 12 3
Standard shot glass
Blue, green and yellow design on
pewter attached to exterior
4
# T F L 1 2 4
Standard shot glass 
Blue and white design
I s o n  w w r a / i  h o / hi
IfOff F loeiC A -
W  H f L X J  IVI
_  # T F L 1 4 0
jL ard shot glass 
^ d e s i g n
FUtlM
C Y M £ £ 5  
G W Q S M S
# T F L 1 41
Standard shot glass
Blue and gold design




I F I # '
# T F L 14  3
ndard shot glass 
ie design
H a c k s  6£AcH
t
# T F L 1 4 4
Standard shot glass 
Gold and black design
S p r fa q  < j f  U v t  / I c/ sThJ s
# T F L 1 4 5
Standard shot glass 
Red lettering
C i r c u s
W o / i L D
"Itt3 oicw iAi,
# T F L 1 4 6
ndard shot glass 
i and yellow design
it WOA/4 Be/jcH
# T F L 1 5 0
Standard shot glass 
Blue and white design
#T  G A1 0 0
Standard shot glass
Black design on yellow' background
ho WE &F-
?IO£/VT Jl/A/nV
#T  G A 1 2 0
ndard shot glass 
"k design
0 ( / ; / / 0  A T ! A f \ / l
# T G  A 1 3 0
Standard shot glass
Gold and black design
# T H 1 1 0 0
Standard shot glass
Yellow' and green design
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# T H 1 1 01
Standard shot glass 
Blue and yellow design
# T H 1 1 0 2
Standard shot glass 
Blue and yellow design
# T H I 1  03
Standard shot glass 
Blue and yellow design
WH A W A I I




# T H I 1 0 5
Standard shot glass 
Multicolor design
# T H I  1 0 6
Standard shot glass
Red, yellow and black design
# T H 1 1 0 7
Standard shot glass
and white design
# T H 1 1 0 8
Standard shot glass
Blue and gold design on frosted glass
B 3 7 ? g
Loose-
# T H 1 1 0 9
Standard shot glass
Red and blue design
111
# T H I  1 1 0
mdard shot glass 
ie and green design
tyftATjOJJAL 
W PQZ  T
# T I L 1 2 0
mdard shot glass 
ack and gold design
# T K Y 1 0 0
andard shot glass
feen, yellow, orange and brown
sign
# T H I 1 1 1
Standard shot glass
Red, brown, green and yellow design
1OWA
rjes rne>LM$i
t h e  l o r n  s t a t
# T I A 1 0 0
Standard shot glass 
Blue design
CHIC AfrO
# T I L 1 21
Standard shot glass
Black design on multicolored
background
# T I N  1 0 0 
Standard shot glass 
Black and orange design
# T K Y 1 0 1
Standard shot glass
Red, white and blue design




# TK Y 10 3
mdard shot glass
id design on porcelain replica
# TK Y 1 0 6
andard shot glass
ue, black and brown design
# T K Y 10 4
Standard shot glass 
Blue design on frosted glass




i t a t s  & ieo
# T K Y 1 0 7
Standard shot glass
Black and red design or black only
# T K Y 10 5
Standard shot glass 
Blue and white design
# TK Y 10 8
Standard shot glass
Black design on multicolored
background
# T K  Y 1 0  9
andard shot glass
°ld and black on frosted background




# T K Y 1 1 1
Standard shot glass
Blue, brown and red design
113
# T K Y 1 2  0
andard shot glass
own design
# T K Y 1 3 0
Standard shot glass
Multicolored design
# T K  Y 1 4  0
Standard shot glass
Red design
A'h < q J r<t̂ k
L K W r u c t J '  7
# T K Y 1 4 1
andard shot glass 
ulticolored design
QlKLD
# T L A 1 2 0
Standard shot glass
White design on blue background
NEW ORLEM
# T L A 1 21
Standard shot glass 
Black and gold design
HfM v°*
o l Q uji# C / » I L L
# T M  A 1 2 0
ndard shot glass
ie design
# T M  A 1 2 1
Standard shot glass 
Red design
# TM A 1 2 2
Standard shot glass 
Pewter attached to exterior
114
# T M  A 1 3 0
Standard shot glass 
Blue design
# T M  D 10 0
Standard shot glass
Red, black and yellow design
is fa t  A to
# T M D 1 01
Standard shot glass 
Red and black design
# T M D 10 2
Standard shot glass
Red design on blue background
m  i s  3
t
# T M D 10 3
Standard shot glass 
Black and red design
# T M D 1 2 0
Standard shot glass 
Blue and orange design
O d i k U  
C I T /
M  A W
# T M  D 1 2 1
?^dard shot glass
gkck lettering on blue background
# T M D 12 2
Standard shot glass 
Red and blue design
115
# T M  D 13 0
Standard shot glass
Black design on white background
B A L T I M O R E
# T M  D 1 3 1
indard shot glass
ick and yellow framed designs
# T M D 1 3 2
Standard shot glass
Black design on frosted glass
# T M D 13 3
Standard shot glass 
Purple design
# T M E 1 0 0
ndard shot glass 
1 design
# T M E 1 01
Standard shot glass 
Multicolored design on pewter 
attached to exterior
<r A A/
# T M 1 1 0 0
Standard shot glass
Red design on orange background
# T M 11 0 1
dard shot glass
and black framed designs
to .
# T M 110 2
Standard shot glass
Black design
# T M 1 10  3
Standard shot glass




# T M 1 10 4
Standard shot glass 
Blue design
# T M 1 10 5 
Standard shot glass 
Black design on frosted glass
# T M I 1 0  6
Standard shot glass 
Pewter design
m
# T M 1 1 0 7
Standard shot glass 
Red on white background
UY
# T M 11 0 8
Standard shot glass 
Black and yellow design
# T M 1 1 2 0
Standard shot glass 
Black design
# T M 1 1 2 5
Standard shot glass
Orange and black design
# T M 11 2 6
Standard shot glass 
Multicolored design
W tn J U L
iA
# T M 1 12 7 
Standard shot glass 
Red and blue or orange and yellow 
design
117
# T M 112  8
\dard shot glass 
:k and red design
# T M 1 13 0
Standard shot glass 
Blue design
# T M 1 13 1
Standard shot glass
Gold writing on black background
Porcelain replica
f1L bN K €tf/nv? /j
# T M 1 13 2
ndard shot glass 
e design
# T M 1 13 3
Standard shot glass
# T M 113 4
Standard shot glass
red and black or blue and black design Reddish-yellow  lettering
p-ftov-icV'Mur/y





1 oz. capacity 
Multicolored design
# T M  1 13 6 # T M 1 1 3 7 
Standard shot glass 
Multicolored on black porcelain 
re p lic a
118
# T M 1 13 8
Standard shot glass
White and blue design on pewter
attached to exterior
TM/ 1  a .
# T M 1 14 0
Standard shot glass 
Black design
i /v o : a a /  £ i v £ K
fr\ > C H  I A. A AJ
# T M I 1 4 5
Standard shot glass 
Blue and gold design
# T M 1 1 4 6
Standard shot glass 
Black design
# T M 1 151
Standard shot glass
Red, gray and white on pewter
attached to exterior
A /
# T M 1 1 5 0
Standard shot glass
Gray, green, red and white on pew
attached to exterior
# T M 1 1 6 0
Standard shot glass
Orange and brown design
C-
# T M 1 161
Standard shot glass
/n icH lb A A / ^
m e
■ U iA A /O
# T M 1 1 6 2 
Standard shot glass
Red writing at top, fading to yellow at Black design on yellow backgroun 
bottom
119
# T M 1 17 0
ndard shot glass 
ck and red design
m J C H / S A / \ /
p r \y ^ C ff(h N o  Hotel
# T M 1 1 71
Standard shot glass 
Blue design or black design
fAACK/AMC  
S R i o e £
Ante MUtAf
# T M I 1 7 2
Standard shot glass 
Blue and orange design
f f i hCK I A' AC
B&lDG’E
# T M 1 17 3
andard shot glass
lack, yellow and blue design
m tk Z A /A C  8 kI(&
# T M 11 7 4
Standard shot glass 
Black design
IS! IG/VACEI
/ n i c H i M f j
■
# T M 1 1 8 0
Standard shot glass 
Black design
CASTLE 4 o c k  
T. Z & /A C * M ic M tA A f
# T M  1 1 8 1
Standard shot glass
Red design
Jr. iM A ce
# T M 1 18 2
Standard shot glass 
Pewter attached to exterior
# T M I 1 9 0
Standard shot glass 
Brown and black design
120
# T M 1 19 1
Standard shot glass 
Red and black design
M A d K l N A C  ISL
# T M 1 1 9 4
Standard shot glass 
Red and black design
# T M 1 19 7
2 1/4” tall 
1 1/2 oz. capacity
Multicolored design; "Mackinac Island" 
°n reverse
M L K Z N A C T S L A M
MICMIC tA M
# T M I I 9 2
Standard shot glass
Red design on white background
I s l a n d .
M  i c t f l  (t A A /
# T M 1 19 3 
Standard shot glass 
Light blue design; horse and carria 
on reverse
# T M I I 9 5
Standard shot glass 
Black design
# T M 1 1 9 6
Standard shot glass
Blue and pink design on black
porcelain replica
# T M I 2 0 5
Standard shot glass 
Red design
\ S J C H ! 6 - A A /
# T M 1 2 0  6
Standard shot glass
Red and black design
121
# T M 1 2 0 7
tandard shot glass
■lack design
# T M I 2 0 8 
Standard shot glass 
Gold lettering on black porcelain 
rep lica
# T M 1 2 2 0
Standard shot glass
Black design
m C ttl& AAf
# T M I 2 2 1
Standard shot glass 
led and black design
lO 'Q  o
# T M 1 2 2 4
tandard shot glass
l̂ue design
- > 0 0  L O C / c S
&
i m i c f f iM
# T M I 2 2 2 
Standard shot glass 
Black design
# T M 12 2 5
2 1/4" tall 
1 1 / 2  oz. capacity 
Multicolored design; "Sault Ste. 
Marie, Mi" in black lettering on 
re v e rse
122
s a u l t  s t £  m m e
miCMi&AJ7
CM UClTK
# T M I 2 2 3 
Standard shot glass 




il p & s j r *
1 TWJOTM'J
^ rCH~xrZ-KZ-Pz
# T M I 2 4 0
Standard shot glass
Gold and black design
# T M 1 2 2 6
PP.Ed CoVNTl
W ^ V J y m  f i i f  w a
# T M  1 2 5 1
Standard shot glass
reen design
# T M 1 22 7 # T M 1 2 2 8
Set of four shot glasses; 2 1/4" tall, 1 1/2  oz. capacity; black gray, white a 
yellow gulls; "Sault Ste. Marie, Mi" in black lettering on reverse
\ K lT C H - lT l -k l -P l
# T M 1 241
Standard shot glass 
Multicolored design
CoPPZ# HAA&q#  MlcH,
kuT*eic
# T M 1 2 5 0 
Standard shot glass 
Gold and black design
# T M I 2 6 0
Standard shot glass
Red, silver and black design on
aluminum attached to exterior
rt/Jtt AlZMejot1?
# T M  N 1  0 0
Standard shot glass
Red, black and white design
123
# T M  N 1 01
.andard shot glass
lack design
# T M N 1 2 0
tandard shot glass 
Hue design
# T M O 1 1 0
'tandard shot glass 
Multicolor design
# T M  N 1 0 2
Standard shot glass
Black loon with red eye; description
of loon on reverse
j\/ r  i 7  j  O y ■ ,/j
7  7
n
# T M N 1 3 0  
Standard shot glass 
Orange and black design
T H E  O Z A R K S
# T M  0 12 0
Standard shot glass
Red design on white background
# T M  N 1 03
Standard shot glass
Red design
# T M N 1 4 0 
Standard shot glass 
Black design









(£ > M v s k £ #  STA7
# T N  E 10 0
Standard shot glass 
Red design
# T N C 1 0 1
Standard shot glass
Black design on white background
'ypoo^/ff -><. 
\ r  ■> . r- 0 u o ̂  1
I PD-' L r {
—*■' 
i J  i T A r n  y g y p
# T N J 1 0 0
Square shot glass
Pewter emblem attached to exterior
A 7 1 A A / 7 1 C  c i r y
61MTACK 
PAYS 3  To z
N£V JBtSEY
# T N  J 1 2 0
Standard shot glass
rsd, black, white and green design
# T N J 1 2 1
Standard shot glass 
Purple lettering
# T N  C 1 2 0
Standard shot glass
Orange, yellow  and black design
# T N  J 1 01
Standard shot glass
Red, white, blue and black design
ATI A m  i c ctrYj m s .





J 0  WM
[LAA/r/c CtrYjM'T.
# T N J  1 2 3
ndard shot glass 
e design
L A A / r / C  C / r
r
# T N J 1 2 4
Standard shot glass 
Gold and black design
# T N  J 1 2 5
Standard shot glass 
Red and white design
C l*N£W fE tS E Y —
# T N  J 1 2 6
andard shot glass
ack design on orange background
A T L A A / J I C  C I T Y
# T N J 1  27
Standard shot glass 
Multicolored design
Atlantic  Q>
N t W  J&HSEY  (R 
&
# T N  J 1 2 8




N E W  JERSEY
# T N J 1 5 0
>tandard shot glass
êd design
# T N M 1  00
Standard shot glass
Black on multicolored background
S t ,
^  kf/^c
# T N V I 1 0
Standard shot glass
Gold and black design
126
# T N V I 11
Standard shot glass
Blue, black and orange design
# T N  Y 1 01
Standard shot glass
Pewter em blem  attached to exterior







# T N V 1 5 0
Standard shot glass 
Black and gold design
) f
H t W r o
# T N  Y 1 0 0  
Standard shot glass 
Black lettering with red heart desigi
VoUtO
T R / r t f -
# T N Y 1 0 2
Standard shot glass 
C ulver
Gold on frosted background
f f^7sr%
# T N Y 10 3
Standard shot glass 
Gold and black design
I
# T N  Y 1 0 5
Standard shot glass
Black design on multicolored
background
# T N Y 1 2 0
Standard shot glass
Blue design with red heart
127
# T N  Y1 21
ndard shot glass
ute design on blue background
# T N  Y 1 22
Standard shot glass
Red lettering on blue background
# T O H 1 0 0
Standard shot glass 
C ulver
Gold and black design
# T O H 101
.andard shot glass
lue design on frosted glass
#T O H 1 1 0
Standard shot glass 
Black and gold design
CEDAR
# T O H 1 2 0
Standard shot glass 
Blue and white design
#T O H 1 2 1
Standard shot glass
Eight pink horses on frosted glass
m
# TO H I  22
Standard shot glass
Red and gold design on frosted
background
# T O H l  23
Standard shot glass
Pink and black design
128
# T O H 1 2 4  #TOH125
Standard shot glass Blue, red and white design on alum inum
Gold and black design handle holder; blue glass
OKLAHO/V)
# T O K 1 0 0
Standard shot glass
# T O K 1 0 1
Standard shot glass
Blue and black design on frosted glass Gold and black design on frosted glass
# T P A 1 0 0
0;v lettering on blue background
# T P A 1 0 1 
2 3 /4 ” tall 
2 oz. capacity 
Depression style
Red pictures; Liberty Bell included 
129
# T O H 1 2 7
Standard shot glass
Light and dark blue design on frosted
glass
# T O K 1 0 2
Standard shot glass
White and red design on porcelain
rep lica
#TPA120
Standard shot glass 
Red and black design
# T P A 13 0 # T P A 14  0 # T P A 1 4 1
ndard shot glass Standard shot glass Standard shot glass
ck design Blue and chocolate brown design Black and orange design
\ C H C C O L A r £  W o r n
I Of fbatr Catttttfia
# T P A 14  2
ndard shot glass 
ocolate brown design
# T P A 1 5  2
ndard shot glass
Id design
# T P A 1 5 0
Standard shot glass 
Black design
# T P A 1 5 3
Standard shot glass




)H D B P £ a/£ £ A / c G h a l l
# T P A 1 5 1
Standard shot glass 
Black design
# T P  A 15  4
Standard shot glass
Red and black design
130
# T S C 1 2 0
Standard shot glass
Black on multicolored background
m R T L
# T S C l 30
Standard shot glass 
Black design
# T T N I 0 0 
Standard shot glass 
Multicolored design
# T T N 1 0 1
Standard shot glass 
Red, white and blue design
1ENNESS
# T T N  102
Standard shot glass 
Red design
T E N / s / E S S  £  £ 
7= m m
MOGtoj/ j
V M l b .
ias cH/w a
V G LU A/T££/Z  ST
# T T N 1 03
Standard shot glass 
Red and black design
tAf*J*
-pjf \tolA#l6Ql S‘A J'
# T T N 1 0 4
Standard shot glass
design
# T T N 10 5
Standard shot glass 
Red lettering
A
# T T N 10 6
Standard shot glass
Gold design on frosted background
131
TBNNESSE
# T T N 1 0 7
idard shot glass 
Iticolored design
# T T N 1 23
.12" tall
/8 oz. capacity 
k yellow or green glass in 
ninum handle-holder
S U M E J V D B f c i
*
I  D I D / V 7 !
#TTN108
Standard shot glass 
Multicolored design
Uij
# T T N 12 4 
Standard shot glass 
Black design
THE M l
m o u l d 's  F A l f t
K^oxi/ ilL TIMM'S.
# T T N 1 2 0
Standard shot glass 
Red and black design
# T T N 12 5 
Standard shot glass 
Blue design on frosted glass
# T T N 1 2 6
dard shot glass
2 design on frosted glass
# TT N 12 7
Standard shot glass 
Pink and aqua design
# TT  N 12 8 
Standard shot glass 
Red, white and blue design on pewtef 
emblem attached to exterior
132
J g i
M A S  B V  I L L - 6 ,
# T T N 1 2 9
Standard shot glass 
Red, black and blue design
g r a n d  o l b  
*
w i t
# T T N 13 2
Standard shot glass
Blue and gold on frosted glass
# T T N 1 3 0
Standard shot glass 
Black and red design
# T T N 1 3 3
Standard shot glass
Red, white and blue on pewter
emblem attached to exterior
0 ) e  O p r y
# T T N  1 3  5
Standard shot glass
^ue design
O P m A N D  HO
# T T N 13 6
Standard shot glass
Green design
# T T N 1 3 1
Standard shot glass
Black design on orange background
# T T N 1 3 4
Standard shot glass 
Blue design on frosted glass
# T T N 1 4 0
Standard shot glass
Blue and black design
133
#TTN141
andard shot glass 
ulticolored design
# T T  N 15 0
Standard shot glass
Black design on yellow background
NSHWu
# T T N 1 5 6
.andard shot glass
Tange, yellow and black design
N / \ S H  V I L L . C
niuc Mo
# T T N 15 7
Standard shot glass
Multicolored design on frosted glass
# T T N 1 5 9
kndard shot glass
he and black design on frosted glass
# T T  N 1 6 0
Standard shot glass 
C ulver
Gold design on frosted background
# T T N 15 5
Square shot glass 
Pewter emblem
# T T N 1 5 8 
Standard shot glass :
Pink, blue and black design
t
ft
# T T N 1 61
Standard shot glass
Pewter emblem attached to exterior
134
# T T N 1 6 2
Standard shot glass 
Gold and black design
c _TH£ A / A S H V I L L &  
N t T U o f i k
# T T N 1 6 3
Standard shot glass
Red and blue design on frosted glass
# T T N 1 6 4
Standard shot glass 
Red and black design
B E R M 1 T A 6
O f  A N O K E W  SAO <£ 
SHVUl Gj T0.MME££E
# T T N I 6 5
Standard shot glass
Green, white and black design
£  H E H M I T A G -
f a n c J euJ j ,
# T T N 1  66
Standard shot glass
M A T  M O  M Y
Pig e o n
# T T N 1 70
Standard shot glass
Gold and black design on frosted glass Black and orange design
e t P  w  r / t £
# T T X 1 0 0
Standard shot glass
Multicolored design
# TT X I 20
Standard shot glass
Gold and black design
n’t




# T T X 1 4 0
mdard shot glass 
ulticolored design
W I L L I A M S  m
m o m
# T V A 1 2 0
Standard shot glass 
White and gray-blue design
# T V AX 3 0
Standard shot glass 
Black and red design
\
# T V T 1 00




# T W 1 1 2 1
ndard shot glass 
lver
Id design on frosted background
W I S C O N S I N
/ JrO (T
# T W 1 10  0
Standard shot glass 
Black design
Q R h to D  T E T qa/
QAfirVQ T&T<W!>
W i O M )
# T W Y 1 2 0
Standard shot glass 
Yellow and black design
WiscDASiri
# T W 1 1 2 0
Standard shot glass
Pewter letters attached to exterior of
glass
M l
# T U S  1 0 0
2 3 /8 ” tall 
1 3 /4  oz. capacity 
White framed designs 




In the first chapter, I quoted an English dictionary 
which stated that the term  "shot glass" is an American 
invention. Since the 1960s, foreign shot glasses have also 
been found. Most foreign products are aimed at the 
American tourist market and are exported to our country. 
Taiwan is a major exporter, with American designs ap­
plied to the glasses made there.
Advertising for famous European tourist attrac­
tions, similar to that on American shot glasses, is found 
almost everywhere. A fellow collector, now in her eighties 
asks her children, grandchildren, great-grandchildren, 
nephews and nieces to look for sho t glasses in their worldly
travels. She has an extensive collection of glasses from 
around the world, but her relatives have apparently been 
unable to find shot glasses in Australia, New Zealand or 
Japan.
One other major shot glass producer is our neigh­
bor to the north. Canada even has a unique glass that 
resembles the standard size on a little larger scale. It is two 
and one-quarter inches tall and has a capacity of two 
ounces. Sometimes, in the same store, identical designs 
can be found on a standard size shot glass and the larger 
Canadian glass.
137
# C N E 1 00
' tall 
rapacity
with etched flower pattern




GAGA P A L L S , .  L A h
* »i «*»*v* ( ; i / /  p i j  .u w j
# C N T 0 70
d shot glass
2sign
I C N M 1 0 0
2 1/2" tall 
2 oz. capacity
Three white measuring lines on faint 
blue or brown tinted glass 
1 9 8 0 s
< ° x p o  a
fnOKTRSAk CAAfAOA
# C N T 0 1 2
2 1/2" tall 
2 oz. capacity
White design on blue background
67
# C N T 1  00
Standard shot glass
Red and black maple leaves and
mounted policeman
19 8 0 s 13g
TERRE D B S  Ho/n/y>ES
A . * *
£ =  = 3
aa /D  h i s  w c r u
towr& ttiL
# C N T 0 1 0
2 1/2" tall 
2 oz. capacity
Red design on frosted background 
1 9 6 7
# C N T 0  50
2" tall
1 1/2 oz. capacity 
Multicolored design 
1 9 7 0 s
W I L O L I F E  o-f <-
m s e  ‘ SESS
B r
# C N T 1 0 1
Standard shot glass 
Brown and yellow designs 
1 9 8 0 s
j
# C N T l  02
Standard shot glass 
Red and white flag 
1980s
# C N T 1 0 3
Standard shot glass 
Red and white flag 
1 9 8 0 s
C A N A D A
# C N T 1 0 4
Standard shot glass 
Red and white flag 
1 9 8 0 s
I N N  A O  A
# C N T 1 0 5
Standard shot glass 
Red and clear flag 
1980s
# C N T 1 2 1
Standard shot glass





# C N T 1 10
Standard shot glass 
Black design 
1 9 8 0 s
# C N T 1 3 0
2 1/2" tall 
2 oz. capacity 
Multicolored design 
1 9 7 0 s  139
# C N T 1 2 0
2 1/2" tall 
Multicolored design 




# C N T  1 40
2 1/2" tall 
2 oz. capacity 
Blue and gold design 
1 9 7 0 s
w]+)T£ #l\f
*-K << ( ^ U U ^
# C N T 1 5 0
12" tall 
:. capacity
j and white framed designs
,0s
>> » > > > •>=» ■ 





iy and white framed designs





O / v r A
# C N T l  51
2 1/2" tall 
2 oz. capacity
Blue, green and black design 
1 9 8 0 s
# C N T 1  80 
Standard shot glass 
Red lettering on multicolored 
background 
1980s
T o r o n t o  
C A / V A  DAr
\
# C N T 1 8 3
2 1/2" tall 
2 oz. capacity 
Red and clear flag 
1 9 8 0 s  140
# C N T l  60
Standard shot glass
Label with gold lettering attached to
exterior of glass
1 9 8 0 s
r o ^ O A / r n
ctry mu
ctrr <a# jS I
# C N T l  81
Standard shot glass
Black design on blue background
1 9 8 0 s
# C N T  184
2 1/2" tall
2 oz. capacity
Red, white and blue design
1 9 8 4
cA m oA
# C N T 2 0 0
2 1/2" tall 
2 oz. capacity 
Black and white design 
1980s
m
# C N T  2 03 
Standard shot glass 
Red, blue and green design 
1980s
CA/VADA
# C N T 2 0 6  
Standard shot glass 
Blue design on w hite background
1980s
l ld tU U  lUCUti
rAl Lt 6CI i
±1/ {*//(u ////SSA fe
# C N T 2 0 1
2 1/2" tall 
2 oz. capacity 
Black and white design 
1 9 8 0 s
N I A G A R A  
C A N A D A
# C N T 2 0 4
Standard shot glass 
Blue and white design
1 9 8 0 s
# C N T 2 0 7
2 1/2" tall 
2 oz. capacity
Red design on white background
m
# C N T 2 0 2
2 1/2" tall 
2 oz. capacity
Burnt orange and white design 
1 9 8 0 s
TM£c4v
# C N T 205  
Standard shot glass 
Black design on orange backgrounc
3L'
m
# C N T  2 0 8
2 1/2" tall
2 oz. capacity
Blue or red background
141
# C N T 2 09
/2" tall 
l  capacity
i design on white background 
50s
# C N T  21 2
ndard shot glass




I p C A N A O A l f
# C N T 2 1 5
ndard shot glass 
dticolored design  
80s
F A I L
At
# C N T 2 10
2 1/2" tall 
2 oz. capacity
Gray and white framed design 
1 9 8 0 s
# C N T 213 
Standard shot glass 
Red lettering on black porcelain 
rep lica  
1 9 8 0 s
f f l c ? V 7? a g a f q  B
CANADA JW
# C N T 2 16
Standard shot glass 
C ulver
Gold design on black background 
1 9 8 0 s
# C N T 2 11
2" tall
2 oz. capacity 
Black design 
1 9 8 0 s
# C N T 2 1 4
Standard shot glass
Black lettering on frosted glass
1 9 8 0 s
# C N T 2 3 0
Standard shot glass
Blue lettering on white background




W j^ " £ *  OP LOUOoh!
n i i m i n i !tmnamii
PM uAr* £,
# F E T 2 0 0 # F E T 2 0 1 # F E T 2 0 2
$uc.k,W£)lAir\ PALbCt
# F E T 2 0 3
A
' ^ P a u l 's  c a w  E m
W
5
# F E T 2 0 4 # FET 20  5
Set of six English tourist shot glasses; multicolored, gold-rimmed; 1980s
# F F P 0 1 2
2" tall
1 oz. capacity 
"2 cl" red line
# F F P 0 5 0
2" tall
1 oz. capacity
Six different colors: black and yellow, 
green, blue, orange, white red 
19 7 0 s  14 3
M U
# F F P 0 5 1
2" tall
1 oz. capacity 
Red and white design
# F F P  1 0  0
" tall
1/2 oz. capacity 
!olor: clear 
980s
# F F P 2 0 2
!" tall
i 1/2 oz. capacity 
vlulticolored design 
1980s
# F F P 5 0 0
2 1/4" tall 
1 1/2 oz. capacity 
White design 
1980s
# F F P  2 0 0
2" tall
1 1/2  oz. capacity 
Multicolored design 
1 9 8 0 s
W  ---------■
# F F P  3 0 0
2 1/4" tall 
1 1 /2  oz. capacity 
Multicolored design 
1 9 6 0 s
# F F P 4 0 0
2" tall
1 oz. capacity
Red or brown design on frosted
background
19 7 0 s  4 4 4
# F F P 2 0 1
2" tall
1 1 /2  oz. capacity 
Multicolored design 
1 9 8 0 s
# F F P 3 1 0 
2" tall
1 oz. capacity
Red cars on white background: 
"Buick 1905" and "Mors 1908" 
1 9 6 0 s
# F F T 1 0 0
2" tall
1 oz. capacity 
Multicolored design 
1 9 8 0 s
# F G E 101# F G E X 0 0 # F G E 1 0 2
# F G E 1 0 5# F G E 1 0 3 # F G E 1 0 4
# F G E 10  6 # F GE 1  07 # F G E 1 0 8
Set of 10 shot glasses; 2 1/4" tall, 1 1 / 2  oz. capacity 
All clear etched designs; 1980s 
(10th glass on page 187)
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# F G E l  09
(Desription page 186)
# F F T 1 01
2" tall
1 oz. capacity 
Multicolored design 
1 9 8 0 s
# F G P 11 0
2" tall
1 oz. capacity
Multicolored design; gold rim 
1 9 8 0 s
# F G P 1 0 0 # F G P 1 01 # F G P 1 0 2
Set of six shot glasses: 2" tall, 1 oz. capacity 
Multicolored Bavarin dancers and musicians; gold rims; 1980s
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o p
Set of four shot glasses; 2" tall, 1 oz. capacity 
Gold rims; fake gems attached to exterior; 1980s
#FGP106 --Etched grape pattern; gold background; green gems 
#FGP107 —Etched flower pattern; gold background 
#FGP108 —Etched flower pattern; gold background; gold gems 
#FGP109 —Rower pattern; red, green and purple gems
0
# F G P 1 1 1
2" tall
1 oz. capacity
Lead crystal; clear design
1980s
# F G P 1 1 2
2" tall
1 oz. capacity
Multicolored design; gold rim 
1 9 8 0 s
Gruss c\us /VIu/icA<
# F G P 1 1 3
2" tall
1 oz. capacity
Multicolored design; gold rim 
1 9 8 0 s
# F G P 11 4
2" tall
1 oz. capacity 
Red design 
1970s
# F G T 10 0
2" tall
1 oz. capacity
Multicolored design; gold rim 
1 9 8 0 s
# F G T 101
2" tall
1 oz. capacity
Multicolored design; gold rim 
1 9 8 0 s
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N t v J  q T u  h s u / i'c
# C N T  2 40




t* \0N T& €/{l. CficMADH
# C N T 2 7 0
1/4" tall 




l i t t l e  c a Ym a j
# F C T 1 0 0
randard shot glass
*ack design on yellow  background
980s
N £ W f O V N 0 L A N D
# C N T  2 5 0 
Standard shot glass 
Blue and black design
8 0 s
# F A E 1  00
Square shot glass 
(made in Austria)
Etched flower pattern around glass 
1 9 8 0 s
VAmAkK
# F D T 1 0 0
1 3/4" tall 
1 oz. capacity
Red, white and blue design; gold rim 
1 9 8 0 s
# C N T 2  60
Standard shot glass 
Multicolored design 
1 9 8 0 s
^ > s, *> > > V>
B E R / n u o h  
^  \> »  > > >
StMuM
> > •> \ »  ) V)
# F B T 1 0 0
Canadian size glass 
2 1/2" tall 
2 oz. capacity
White design on green background 
1 9 8 0 s
U k i e l i
# F E T 1 0 3  
Standard shot glass 
Black lettering 
1 9 7 0 s
148
T A f i L O W S
SCOTH 
W H I S K /  
70 Pfiaofi
B E R T O L A  
C R E A M
O kQ  O L o fS O  
<̂-<CgAftAfS
w p W a
VoOkA
(£■£ Pfa A
# F E A 1 0 0 # F E A 1 0 1  # F E A 1 0 2
Set of three English tourist shot glasses; 2 1/4" tall, 1 1 /2  oz. capacity 
Multicolored designs; gold rims; 1970s
iNc*t»6tfAAl  PAIA&4 Tout £  ft BQW&£
# F E T 1 0 0 # F E T 1 0 1
Set of three English liquor glasses; 2 1/4" tall, 1 1/2 oz. capacity 
Multicolored designs; gold rims; 1960s
m a *ias w w a c
# F E T 1 0 2
# F F C 0 0 1 # F F C 01 0 # F F P 0 1  1
2" tall
1 oz. capacity 
Colors: several tints 
1970s
2 3 /8 ” tall 
2 oz. capacity 
Three gold bands 
Hexagonal bottom 
1 9 6 0 s
1 3/4" tall 
1 oz. capacity 
Color: clear 
Heaxagonal bottom 
1 9 6 0 s
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# F G T 1 0 8
# F G T 10 3
2" tall
1 oz. capacity
Multicolred design; gold rim 
1 9 8 0 s
# F G T 1 0 4
2" tall 
1 oz. capacity
Multicolored design; gold rim 
1 9 8 0 s
n'n c h e
Set of four shot glasses; 2” tall, 1 
Multicolored designs; gold rims;
# F E T 2 0 6
2 1/4" tall 
1 1 /2  oz. capacity 
Multicolored design; gold rim 





; y  \  eumetA,
i I
\ ^ bs > Aif/u 14Y
# F H T 1 0 0
Standard shot glass
Black design on multicolored
background
1 9 8 0 s
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# F I P 1 0 0 # F J T 1 0 0 # F K E 1 0 0
Standard shot glass Standard shot glass Standard shot glass
Gold design Black design on yellow background Badash crystal
1980s 1 9 8 0 s  Etched; hand-cut
1 9 8 0 s
#FMP100
Standard shot glass 
Green design  
1970s
Possibly from Middle East (Zenobia 
^as queen of Palymyra who lived in 
foe third century A.D. in the Syrian 
desert; Zenobia tried to liberate 
% pt from Roman control but failed)
# F T P 0 1 0
Standard shot glass 
Green design 
1 9 7 0 s
# F V T 1 0 0  
Standard shot glass 
Blue design on orange background 




I have devised two grading categories similar to 
that of many other collectibles—good and m in t A mint 
glass is one that is purchased brand new or in flawless 
condition. Good refers to one that is worn. A glass in good 
condition should still be easily readable if it has writing 
and the design should be fully intact. Tiny scrapes, scratches 
and minute chips that are not easily recognizable are all 
rightfor'good' glasses. Most Depression glass was cheaply 
made and has minor flaws. Glasses that are cracked or 
have larger chips, unrecognizable or barely readable writ­
ing, or worn away designs are generally worth little, if 
anything.
The values listed were compiled mostly from dealer 
quotes and average prices that I and fellow collectors have 
paid for shot glasses both new and used. A very select, few 
like some Depression glasses, sample glasses and newer 
releases by companies, can be found in price guides and 
catalogs.
Generally the typical shot glass with some kind of 
picture or writing sells for $1 or $2 in good condition. 
Several factors that command higher prices are gold or 
silver lining, designs and rims; etching; colors (Depres­
sion); age (pre-1940s); genuine crystal; frosted; pewter
attached to the exterior; unique shapes (i.e. barrel); and 
rarity. Because advertising is so common, glasses with it 
should not cost more unless they are older (pre-1940s) or 
scarce. Plain glasses with no pictures that possibly contain 
a measuring line or two are very common and only sell for 
25c or 50c apiece.
Retail prices also depend on where one is shop­
ping. At mammoth flea markets, glasses can be bought for 
as little as 10c or 25c. I once bought a complete collection 
of shot glasses from one dealer (about 50 glasses) for $10 
dollars, or 20c a glass. I have also visited very expensive 
antique stores, markets and mall shows where ordinary 
shot glasses with pictures are marked all the way from $2 
to $10. My personal limit is $2 unless there is something 
very special about the glass. New ordinary tourist shot 
glasses vary in cost from around $1 for Taiwan-made 
glasses up to $3 for those made in America.
I have also devised a cataloguing system involv­
ing three letters and a numbering system. Letters repre­
sent one type of glass and the number differentiates similar 
glasses falling in the same category. An alphabetical price 







BSG Banrel shapped glass
BTU Bar tumblers
DMS Depression miscellaneous shot glasses
DPG Depression pattern glass (known patterns)
DTP Depression tall with picture
DWE Depression with etching
EPG Etched pattern glass
IBS Identical in beverage set
JSG Jumbo shot glass
LNF Libbey’s 1950s (less tappered glass)
MSG Measuring shot glass
NCP 19th century patterns
PDP Pattern designed picture
PHS Picture with holiday design
PML Plain with measuring lines
PPA Picture patterns with animals or wildlife
PPC Picture patterns with clear designs
PPD Pictures with pictured designs
PPE Picture patterns with inside eyes
PPG Picture patterns with games
PPP Picture patterns with pre-Depression
PSG Plain shot glass
SGF Shot glass—fractional
WTT Whiskey taster—toy
The letters WA stand for a whiskey sample shot glass with local advertising such as from saloons,
pharmacists, doctors, liquor distributors, etc. (For glasses advertising brands of whiskey see next paragraph.) 
The third letter is the first letter of the distributor, dealer, etc. (usually the last name or name of the business.) 
An example would be #WAB005 Bassett's Native Herbs.
The letters WS stand for a whiskey sampler shot glass and are also used in front of another letter. This 
third letter is the first letter of the brand of whiskey as written on the glass. An example is #WSO where the O 
would perhaps represent Old Continental or Our Club.
The letters S, T and U are also used in front of the state abbreviations to represent sports, tourist and 
university shot glasses respectively.
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Examples: STX would be a sport shot glass from Texas; TND would be a tourist shot glass from North 
Dakota; UOH would be a university shot glass from Ohio.
AL Alabama NE Nebraska
AK Alaska NV Nevada
AZ Arizona NH New Hampshire
AR Arkansas NJ New Jersey
CA California NM New Mexico
CO Colorado NY New York
CT Connecticut NC North Carolina
DE Delaware ND North Dakota
DC District of Columbia OH Ohio
FL Florida OK Oklahoma
GA Georgia OR Oregon
HI Hawaii PA Pennsylvania
ID Idaho PR Puerto Rico
IL Illinois RI Rhode Island
IN Indiana SC South Carolina
IA Iowa SD South Dakota
KS Kansas TN Tennessee
KY Kentucky TX Texas
LA Louisiana UT Utah
ME Maine VT Vermont
MD Maryland VA Virginia
MA Massachusettes WA Washington
MI Michigan WV West Virgina
MN Minnesota WI Wisconsin
MS Mississippi WY Wyoming
MO Missouri US United States
MT Montana
Forgeign shot glasses, except for those from Canada, are also catalogued with three letters beginning 
with the letter F. The second letter represents a country or commonwealth. CN is used for the first two letters of 
Canadian shot glasses. The third letter represents a simplified category.
Second Letter Third Letter
A Austria A Advertising
C Cayman Islands C Color
D Denmark E Etched
E England M Measuring
F France P Picture of pattern
G West Germany T Tourist
H Bahamas S Sport





Foreign Examples: FAE would stand for an etched shot glass from Austria; FJT would be a tourist shot glass 
from Jamaica; CNT would be a tourist shot glass from Canada.
Double shot glasses are classified similar to foreign glasses. DS is used for the first two letters while the third 
letter represents one of the simplified categories listed above.
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PRICE GUIDE

































































































at ,Mfl. Good Mint Cat, No, Good Mint
:NT182 1.00 1.50 DMS308 .75 1.00
:NT183 1.00 1.50 DMS309 2.00 3.00
CNT184 1.00 1.50 DMS310 3.00 4.00
:nt200 1.00 1.50 DMS311 10.00 15.00
: nt2oi 1.00 1.50 DMS500 1.50 2.00
CNT202 1.00' 1.50 DMS501 1.50 2.00
CNT203 1.00 1.50 DMS502 1.50 2.00
CNT204 1.00 1.50 DMS601 1.50 2.00
CNT205 1.00 1.50 DMS602 2.00 3.00
CNT206 1.00 1.50 DMS800 20.00 25.00
CNT207 1.00 1.50 DMS900 15.00 20.00
CNT208 1.00 1.50 DPG010 3.00 4.00
CNT209 1.00 1.50 DPG011 3.00 4.00
CNT210 1.00 1.50 DPG020 3.00 4.00
CNT211 1.00 1.50 DPG021 3.00 4.00
CNT212 1.50 2.00 DPG022 3.00 4.00
CNT213 1.50 2.00 DPG023 3.00 4.00
CNT214 1.50 2.00 DPG030 3.00 4.00
CNT215 1.00 1.50 DPG040 3.00 4.00
CNT216 3.00 4.50 DPG041 3.00 4.00
CNT230 1.00 1.50 DPG042 4.00 5.00
CNT240 1.00 1.50 DPG043 3.00 4.00
CNT250 1.00 1.50 DPG044 3.00 4.00
CNT260 1.00 1.50 DPG050 3.00 4.00
CNT270 1.50 2.00 DPG051 3.00 4.00
DMS001 1.00 1.50 CLEAR DPG060 3.00 4.00
DMSOOl 2.00 3.00 COLORED DPG061 3.00 4.00
DMSOOl 20.00 25.00 RUBY RED DPG070 3.00 4.00
DMS002 .75 1.00 DPG080 3.00 4.00
DMS003 2.00 3.00 D5G081 3.00 4.00
DMS004 .75 1.00 DPG090 20.00 25.00
DMS005 4.00 5.00 DSA300 .75 1.00
DMS006 2.00 3.00 DSA301 .75 1.00
DMSlOO 1.00 1.50 DSA302 .75 1.00
DMSlOl 2.00 3.00 DSA303 .75 1.00
DMS102 2.00 3.00 DSA304 .75 1.00
DMS103 2.00 3.00 DSA305 1.00 1.50
DMS104 1.00 1.50 DSA500 1.50 2.00
DMS105 5.00 7.50 DSP001 .75 1.00
DMS200 .75 1.00 DSP002 .75 1.00
DMS201 1.00 1.50 DSP003 .75 1.00
DMS202 1.25 1.50 DTP010 1.50 2.00
DMS203 2.00 3.00 DTP100 1.50 2.00
DMS204 1.00 1.50 DTP101 1.50 2.00
DMS205 2.00 3.00 DTP102 5.00 7.50
DMS206 2.00 3.00 DTP200 5,00 7.50
DMS300 .75 1.00 DTP201 5.00 7.50
DMS301 .75 1.00 DTP202 5.00 7.50
DMS302 2.00 1.50 DTP300 1.50 2.00
DMS303 1.00 1.50 DTP301 1.50 2.00
DMS304 1.00 1.50 DTP302 1.50 2.00
DMS305 2.00 3.00 DTP303 1.50 2.00
DMS306 2.00 3.00 DTP304 1.50 2.00
&MS307 4.00 5.00 DTP305 1.50 2.00
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MSG 002 1.00 1.50
157



























































































































































































































































































































TALI 00 1.00 1.50






























































































































































































































































































































































Cat, NQt C ood M int Cat. No. G qqA M int
TTX010 1.00 1.50 UUS005 1.00 1.50
TTXOll 1.00 1.50 UUS006 1.00 1.50
TTX020 1.50 2.00 UUS007 1.00 1.50
TTXIOO 1.00 1.50 UUS008 1.00 1.50
TTX120 3.00 4.50 UUS009 1.00 1.50
TTX130 1.00 1.50 UUS010 1.00 1.50
TTX140 1.00 1.50 UUS011 1.00 1.50
TVA120 1.00 1.50 UUS012 1.00 1.50
TVA130 1.00 1.50 UUS013 1.00 1.50
TVTIOO 1.00 1.50 UUS014 1.00 1.50
TWIOIO 1.00 1.50 UUS015 1.00 1.50
TWIIOO 1.00 1.50 WAAOOO 6.00 8.00
TWI120 1.00 1.50 WAB005 8.00 10.00
TWI121 3.00 4.50 WAB009 8.00 12.00
TWYOOl 1.00 1.50 WAB010 8.00 12.00
TWI120 1.00 1.50 WAC010 8.00 12.00
TUSIOO 1.00 1.50 WAD005 8.00 12.00
UALOIO 1.00 1.50 WAK018 8.00 12.00
UALOll 1.00 1.50 WAL015 8.00 12.00
UAROOl 1.00 1.50 WAP001 8.00 12.00
UAR010 1.00 1.50 WAP004 8.00 12.00
UINOIO 1.00 1.50 WAP005 8.00 12.00
UINOOl 2.00 3.00 WAT009 8.00 12.00
UKYOIO 1.00 1.50 WAT038 8.00 12.00
UKYOll 1.00 1.50 WSA002 10.00 15.00
UKY012 1.00 1.50 WSB013 10.00 15.00
UINOIO 1.00 1.50 WSD004 8.00 12.00
UMIOOl 1.00 1.50 WSD014 8.00 12.00
UMIOIO 1.00 1.50 WSF001 10.00 15.00
UMI050 3.00 4.50 WSH003 10.00 15.00
UMI051 1.00 1.50 WSH006 10.00 15.00
UMI052 1.00 1.50 WSO014 10.00 15.00
UMI053 1.00 1.50 WSS005 8.00 12.00
UMI054 2.00 3.00 WSV004 10.00 15.00
UMI055 1.00 1.50 WTT001 50.00 75.00





















1 Kenneth M. Wilson, New England Glass & Glassmaking, New York: Thomas Crowell, 1972, p. 16.
2 Wilson, p. 16.
3 W. J. Rorabaugh, The Alcoholic Republic, An American Tradition, New York: Oxford University 
Press, 1979, p. 6.
4 Rorabaugh, p. 17.
5 J.C. Furnas, The Late Demon Rum, New York: G.P. Putnam’s Sons, 1965, p. 43.
6 Furnas, p. 65.
7 Rorabaugh, p. 12.
8 Rorabaugh, p. 16
9 Rorabaugh, p. 50.
10 Fumas, p. 56.
11 Fumas, p. 23.
12 Rorabaugh, p. 48.
13 Furnas, p. 62.
14 Furnas, p. 65.
15 Rorabaugh, p. 20.
16 Fumas, p. 22.
17 Fumas, p. 42.
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